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Abstractd

The business of motels in Taiwan has been developing rapidly over these two decades. Research shows that success in this sector
comes from primarily the promotion of some socially private activities (e.g., offering young lovers intimacy, comfortable
environment, and chances for sex adventure). Due to the intangible and intimate quality of the motel service, consumers often
perceive risk.(]

The main purpose of this study is to investigate the risk reduction mechanism motel owners offer for their customers in persuading
them the safety of their service. A case study is conducted with a purposeful sampling, collecting data from multiple resources from
demaos, websites, half-structured interviews with workers as well as the observation and photos of various work sites and equipment.
Data is analyzed qualitatively through the data analysis spiral procedures for triangulation from multiple sources. This study finds
consumer’ s perceived social risk is...
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