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ABSTRACT

Agent of development in recent decades has come to be fully used in a variety of commercial, educational, academic research,

proving that the agent technology has matured and can be applied in various fields.The purpose of this study is to develop with Web

Service-based Juju Information Agent feature of marketing management system for this system has the flexibility, scalability,

personalization, portability, automation features can help users to integrate purchase information, membership information and

product information, carry out a variety of marketing research and analysis. This study utilized the concept of personalized features

and information agents, and the use of data mining technology to help users without having to manually login to the system after the

opening of any function the user can see how much customers are responsible has not yet been completed, and to use automated

intelligent agents characteristics of users for early warning, which indicates that those who work item to be completed as soon as

possible or those customers have to re-visit and other work projects. In this study, we actually made a textbook on information

agent-based marketing management system for design, users log in, through data mining technology to the customer is responsible

for display on the screen so that users can understand each customer's latest the situation and make an immediate response, provides

users with regard to improving the quality of customer service, thereby improving customer wishes to purchase.
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