Residents’ Place Attachment toward Baguashan Buddha Scenery Site
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ABSTRACT
Characterized by abundant natural ecologies and fascinating historic cultures, Great Buddha Scenic Area in Changhua City is a
representative scenic spot in the city and also one of the good places for local residents to engage leisure and sport activities. This
study investigated local residents’ attachment to Baguashan Buddha Scenery Site using a quantitative questionnaire survey and
qualitative interviews. In the questionnaire survey, this study viewed attachment as comprised of psychological attachment (place
identity) and functional attachment (place dependence). A questionnaire on the use of the scenic area, visit frequency, and
perceptions was administered to local residents living in the nearby eight villages who were selected by stratified random sampling. In
the qualitative interviews, the researcher focused on local residents’ memories and expectations of Baguashan Buddha Scenery Site
to understand their attachment to and development of the scenic area. The main results are as follows: 1. Local residents’
attachment to the scenic area consists of three constructs: psychological attachment, social activity attachment, and family activity
attachment. 2. The degree of their psychological attachment is higher than the degree of their functional attachment. 3. Elders have
a higher degree of place attachment. 4. Local residents’ perceptions of the functional facilities in Baguashan Buddha Scenery Site
differ by their socio-economic statuses. 5. Changes of Baguashan Buddha Scenery Site affect local residents’ intention to visit. 6.
The sport and leisure activities park is crowded with people. 7. In the future, this scenic area should be developed into a place
suitable for parent-child activities.
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