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ABSTRACT
In recent years, declining birthrate and high acceptance rate of school all over the world has become difficult issues that we must
face. The influence of education is drop-out problem. Due to entrance into school is easy for students, they won’ t value the study
opportunity and drop out easily. Declining birthrate and high acceptance rate of school will lose great intelligences and cause social
and family problems. Therefore, our Department of Education started to survey the drop-out rate in 93 semester and considered this
rate into key index of university evaluation. To be able to effectively reduce the drop-out rate, we have to prevent this issue
aggressively besides propagate negatively. This study is focus on using "Business Intelligence "method of On-Line Analytical
Processing (OLAP) to analyze students’ data and set up an easy system. From this analysis data base, we could find the drop-out
rule and have early warning for school. In my study, the data comes from a central University of Technology. Taking senior students
' data for our sample. The data will be analyzed and compared by method of On-Line Analytical Processing (OLAP) and statistical
analysis. The results of analysis could find out the key reason of drop-out and which department has high drop-out rate. There are
four factors which are Grade, present rate, loans of schooling and residence effect drop-rate. Grade and present rate cause the
biggest influence among four factors. According to the results of analysis, we could provide appropriate assistance for department to
decrease the drop-out rate of school. The goals of this study is finding out those students who face to choose drop out school and
guiding them to identify their interest in study area.
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