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ABSTRACT
The aim of this study was to investigate the differences and relationships between die-tary cognition and behaviors of night markets
of university students. Statistical analyses in-cluding descriptive statistics, t-tests, one-way ANOVA, and multiple regression analyses
were used to test the hypotheses using SPSS12.0.The results are summarized as followings:
1. The university students obtained information related to night markets mainly from their friends and relatives, and the internet was
the second.
2. The three highest scores of practical situation of night markets were selecting behavior, social cognition and hygiene cognition,
respectively.
3. Gender difference, dietary courses taken and consumer budgets on Hygiene cognition have significant differences.
4. Gender difference on food selecting behavior has significant difference
5. Gender difference and degree of being familiar with night market on participation behav-ior have significant differences.
6. There is a significant relationship between mouthfeel cognition and dietary behavior, be-tween hygiene cognition and
participation behavior, between social cognition and food selecting behavior as well as between social cognition and participation
behavior.
7. The results from multiple regressions showed that three factors could predict dietary be-havior of university students at night
markets. They are hygiene cognition, mouthfeel cognition and social cognition.

Keywords : university student[] night markets(] dietary cognition(] dietary behavior
Table of Contents

000 00O0oDOoO0o00ooo0ooOoDoOoUoooOoOoooogd i
oooobooboooooboooooobooooooDoonog v

goooboobobboboobooboobooooonowv

O000bO0o0o0o0oOobDOoboOoooobDOoboboOooOoDg v

O000DO00OO0O0obO0obOoooobOoooOooOobooon vii

o0000O0bO00obO0ob0o0o0O0oDOobOOoooOoDOoDO ix

ooooboobobbooboooboobobooobooon
oooobooboboboboooboobooboobooon
oooobo0oboboboboooboobooboobooob
ooooboobobobobooobooboboboobooob
ooooboobobobobooobooboboboobooob
oooobooboboboboooboobooboooooo
oooobooboboboboooboobooboooooo
gboobgoobobboobooboobobooboon
gbooobgoobobboobooboobooboobooon
gboooboobobboobooboobooboobooon
goooboobobbooboobooboboobooon
gbooobgoobobbooboobooboboobooon
gbooobgoobobboobooboobobooboon
gbooobgoobobboobooboobobooboon
gboooboobobboobooboobooboobooon
gbooobooboboobooboobooboobooon
goooboobobboobooboobobooobooon
goooboobobboobooboobobooobooon

© o o U1l A WKL P

W NDNNDNEFE PR PR R BEe
O N Ol B P N O O O1 O



ooooboobobobobooobooboobobooon 32
oooobo0obobobobobooboooboobooboonD 34
oooobo0obobobobooobooboobobooon 36
ooooboobobobobooobooboobobooob 38
ooooboobobobobooobooobooboobooD 40
0o0ooboobob0boboooboooboobooboOonD 44
gboooboobobobobooboobooboonboon 44
ooooboobooooobooooobobooooDoOoboon 46
gboooboobobbobooboobooooboon 47
gooobgoobobboboobooboobooboon 49
gbADOO0DODOODO0DbODObOObDOObO0ODg 58
goBobOO0ObOObDOO0ObOO0ObOo0bOOobDOoOobDO0On 61

god
F10000b00b0o0bOooboboo0obOoonbo 18
F2000000000D0OODOODO0ODbO0ObOO 20
4-100000000000O00000D000DbOon0OnO 25
4-200000000000O000O0ODO0ODO0OD 28
4-300000000000O0OO0OO0ObDOo0ObOonbOD 29
4-40000000000DO0ODOOOtDOODO0O 31
4-500000000000O0D0O0ODbD0O0ObOobOD 32
4-60000000DO0ODODOOOtDDOODOO0 33
4-70000000000DLO0ODOOODO0ODbDObOD 34
4-800000000O000O0ODOOOWOOODOO 35
4-90000000DO000O0OO0ODObOObOODOD 36
4-10000000000DO0O0O0O0OwWDOOobOOon 3y
4-11000000000Db000O00bDOobOoboOooDgD 38
4-12000000000000000wWDOO0ODOO 39
4-130000000000000000Db0O00b00D 40
4-14000000000000Pearsond 00000 41
4-1500000000000000000O0O0O0O0O0O 42
4-1600000000DO0ODOO0ODOO0ODLO0ODOOD 43
5-1000000000Db00b0Ob00bOo0ng 46

OoOooooooooooooooooogodg

oogd

01l-1000b000b0obboobooobooboobooob s
02 1000000000000 00bob0boboboobD 11
03-1000b0b0boboooboobobobobooon 15
04-100000000000000DO00O000DO0ODODOO0O 24
04-200000000000000DO0O0O00O0ODOOO0O 26

REFERENCES

000000 Schiffman, L. G., & Kanuk, L. L. 2001)0 0 000000000000 0O0:00000@O0O194000)000
gl o0o00ooo0doobo0o0ooo0ooo00ooo0ooooo00ooOoO00ooOoD00ooDD00oooOoooooOoOon
019970 0000000000000 0000D0D0000000OoDoDOw@oOs2-e00000@UIbnNoooon:oood
godoogoEI3DCbfpooo0fooo0oo0ooooooooo00oDbDo000ooOoD00ooDDO0oooOooOooDoOoooDO
ooooEoOoudnodnod[DoOO]oan: http://food.doh.gov.tw/FoodNew/Default.aspx [2009, December 3010 0 0 000 OO
00(1999)0 1993-19960 00000000 DOD00DOO000NDO0O0ND:0DO00D0O00O0EA)UIDDDOODOODOOODO
O[O0 00]000: http://mag.udn.com/mag/campus/storypage.jsp?f_ART_ID=2175 [2009, December 30]0 0 0 0 (200)0 0000 OO
0000000O00O0b0bOobOOo0oO00obOO0bODO0bO0bO0obOOo0OoODERI O ODbODbOoOODUOOObDODOoDODObOOO



g0o0oO0OoOoOoOoOoOOOOOOOOOOOOOOOOOOOOOOWSODODODDODDODDODODODODDOODOOODODOOOODOOOOO
gO000OO0O0O0oO0OOOOOOOOOUOObOObOOOCOOYOODDODDDODDODDODDODDODDODODODODODODODODODOODODODO10O93-103000
g@oogOODOODOODOODOODODOD2060000000000000000O0O0O0O0O0O0ODODODOODOO0ODODODOODODO119-1340
O00@e) o000 000D00D00D00DO0D0D0—0000000000000000000000O0O0O0OO0OOOOO0
go0@Eoos)DOO0D0D0ODOD0DODODODODODODODODODODODODODODODODODODODODODODOODODODODODODODOODODODOODEOGOOOOONO
go0o0o0oO0OO0oO0OO0OO0OO0OO0OO0OO0O0OO0OO0OOO0OOOOO0OOOOOOOOOOOOOOOOOOODOOOOO@ODODODOARD)
000:000000000(@00)0000018-640 000 0000000000000 0O00O0O0O0O0O0O0O0O0O0O0O0O00O0O0O0O0
01990 0000000000000 0000000000000000000000000000000000O0O00O0O0O00
0000000000 DOEOOY DO DOODODODO[MCOODOIOOO:
http://74.125.153.132/search?g=cache:Jm9DulwCe_oJ:kaohsiung.emmm.tw [2009, December 3010 0 00 (1988) 0 0 0 0D O0O0OOOOO
gooooOoOoOoOoOoOOOOOOOOOOOOOOOOOOOEROOODODOODOOOODOOOOOOOOOOOOOOOO
go0oOoOoOoOoOoOOOOOOOOOOOOOOOOOO@egOODOODOOD: 00000000000 gEIguOOOooon
OO00OO0OOOOOOOOOOOOOOOOOOOOOOOs3Osses0000@Y DO ooooooooooooooooon
go0oOoOoOoOoOoOoOoOOOOOOOOOOOO@ODOODODODODODODODOODODODODOODODODOODOOOODOOOODOOODOO
goOoOoOoOoOoOoOoOoOoOoOoOoOoOoOo@OoODoOoODoODOODOOODOOOODODODODODOODODODOODOOODODOOOODOOOOO
go0oOoOoOoOoOoOoEuoOoooooooOoOoOoOoDoOoOoODoOoOoDOO0OOoODODODOOoODODODOODOOoOoOoOoOoOoOooOooOOn
gOo0OO0OoOoOoOoOoOoOoOoOoOoEgoOOoOoooDOOoDoODOODOODODODODOODODODODOOODODODOODOOOODOOOOOOOOO
go0OoOoOoOoOoOOUOOOOoOOOOOEISDODODODODODODODOODOODOODOXMMWOODOODODODOMDOODOODOODOODOOO
go0oO0OoOoOoOoOoOoOooOoOo@uooooooooOoOo0OO0OOO0OO0:0000000oOogEIc)UOUOULo@)nbD
go0oOoOoOoOoOoOoOoOoOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOODOODOEOADODODODOOO
goooOoOoOoOoOoOoOoOOOOOO0OOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOODOEOOIODODOODOOO
gooooOoOoOoOoOoOoOoOOOOOOOOOOOOOOOOOOOOOOOODOOOODOODOOOODOODOODOOODODODODOOOD
000 (20090 00000000[0O0O0ODO]00O: http://163.21.40.31/lifetypel28/gallery [2009, December 30]C0 O O O (2004)0 0?0 O
g00000OO0O0O0O0O0OO0OO0OO0OO0OO0O0OO0O0OO0OO0OOO0OO0OOODOOOOOOOODOOOO@ELDDODODODODDDDO((COOONO.
MSC82-0301-H-003-0070 pp. 100 0 0:0 00000000 0O0OODOEOO O OO DOODOODOODODODOODOODOODOODOOOOOO
O00000000O0O0O0O0O0O0O0O0O00O0OO0OO0OO0OOO0OOOOOOQ@YDODODODODODODODODOD: 00000000 DDODO
gooo0o0oOoOoOoOOO0OO0OO0OOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOD2WOO0O0ODOODOOOOO
000o0Ooo00o@Eeeuoioooz200ooooodoEo)yI00DdnDoooooooooo2onoooooooooon
goooOoOoOoOoOOOOOOOOOOEMJODODODODOODOXMOOODOOOXMOOOOODOODODOODOODOOOODOODODODOO
gooOoOoOoOoOoOOoOOOOOOOOOOOOOOOOOOOOOOODODODDODODODODODOODOOODOODOOOOOOOO
OO0O0O0O0OOoOoooos@oseseoopoo@eguoooooooooooooooxXmoooooooooooooooooon
gooOoOoOoOoOoOoOoOoOo@eoooooOoOoOoOoODoODOODODODODODOODODODODODODOODODODOODOOOOOOOOOOOOO
goO0O0OO@Eoo7ODOODOODOODODODODODODODODODODODOODOODODODODODOOOODODODOOODODODOODOOOOOOOOOOOOO
Oo0O0O0O0O0 (4o ~ooooooooooooooooOooooooooooooo
000000000 0DOODODO0OOOAjzen, 1. (1991). The theory of planned behavior: some unresolved issues. Organizational Behavior
and Human Decision Processes, 50(2), 179-211.American Dietetic Association Report (1978). Position paper on the scope and thrust of nutrition
education. Journal of the American Dietetic Association, 72, 302-305.Bisogni, C. A., Connors, M., Devine, C. M., & Sobal, J. (2002). Who we are
and how we eat: a qualitative study of identities in food choice. Journal of Nutrition Education Behavior, 34(3), 128-139.Debate, R. D., Topping,
M., & Sargent, R. G. (2001). Racial and gender differences in weight status and dietary practices among college students. Journal of Adolescence,
36(144), 819-833.Decarlo, T. J. (1974). Recreation participation patterns and successful aging. Journal of gerontology, 29, 416-422.Engel, J. F.,
Blackwell, R. D., & Miniard, P. W. (2001). Consumer Be-havior. New York: The Dryden Press.Fishbein, M. & Ajzen, I. (1975). Belief, Attitude,
Intention, and Behavior: An Introduction to Theory and Research. Massachusetts: Addi-son-Wesley.Garton, A. F., & Pratt, C. (1991). Leisure
activities of adolescent school students : Predictors of participation and interest. Journal of Ado-lescence, 14, 305-321.Kotler (1997). Marketing
Management, Analysis, Implementation and Using the Servoual Model. The Service Industries Journal, 11(3), 324-343.Lavery, P. (1975). The
Demand for Recreation American Dietetic Asso-ciation Reports. (1978). Position paper on the scope and thrust of nutrition education. Journal of
the American Dietetic Association, 72, 302-305.Peter, J. P., & Olson, J. C. (1999). Consumer behavior and marketing strategy (5th ed.). lllinois:
Irwin.Schiffman, L. G., & Kanuk, L. L. (2004). Consumer behavior (8ed.), New Jersey: Prentice-HallSchwartz, N. E. (1975). Nutritional knowledge,
attitudes, and practices of high school graduates. Journal of the American Dietetic Associa-tion, 66(1), 28-31.Skinner, J. D. (1991). Changes in
student’ s dietary behavior during acol-lege nutrition course. Journal of nutrition education, 23(2), 72-75.Story, M., Neumark-Sztainer, D., &
French, S. (2002). Individual anden-vironmental influences on adolescent eating behaviors. Journal of the American Dietetic Association, 102(3),
40-51.Wilkie, W. (1986). Consumer Behavior. New York: John Wiley and Sons, Inc,Young, E. M., & Fors, S. W. (2001). Factors related to the
eating habits of students in grades 9-12. The Journal of school health, 71(10), 483-488.Zaltman, G. (2000). Customer Research: Take a hike!
Journal of Con-sumer Research, 26, 423-428.



