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ABSTRACT

In this study, Taiwan's bicycle industry A-Team as the research object, shown by systems thinking, "see the whole" of the

morphology of the association between va-riables, and the complexities behind the structure and to identify their own development

dynamics of the loop shows that Taiwan's bicycle industry A-Team in the development of important factors, how to form a dynamic

loop A-Team to grow, and to find out the A-Team growth engines and found that its growth may have limitations, side effects and

bottlenecks, and then draw up coping strategies. The results of this study was first proposed A-Team has three kinds of power, found

that A-Team to grow dynamic loop diagram, the different loop combined to form A-Team cohesion, competitiveness and growth

force, and to make each of these three forces would be affect the formation of a dynamic cycle.
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