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ABSTRACT
In 1989 years since the government in October to allow foreign labor. Solve the labor shortage and the plight of the grass-roots
enterprises, increase industrial competi-tiveness. At the same time to help care for their elderly. Open home care workers and
domestic. However, Foreign workers from different countries. To come to Taiwan first faced with that is living, cultural, social and
work adjustment problems. The recruitment agency must be multi-care, approached the work of foreign workers cases. To help solve
difficult problems. So that foreign workers on the agency to enhance service satisfaction. To increase their job satisfaction. So, The
main purpose of this study, is to explore the human agency service satisfaction of the foreign workers to adapt to the impact of
overseas[] overseas foreign workers the ability to adapt to the impact of job satisfaction and performance. And human agency service
satisfaction on the job satisfaction of im-pact analysis. In this study, To work in Taiwan, Thailand, the Philippines, Indonesia and
Viet-nam, the foreign workers as the research object . Total 420 questionnaires were issued. Recycling 379. Total number of 327
valid questionnaires were recovered. To verify the agency service satisfaction, overseas adaptation and job satisfaction relationship
be-tween the three variables. Obtained results are as follows[] 1. Recruitment agency service satisfaction outside the adaptation of
foreign lau showed a significant positive effect. 2. Abroad adapt to the various dimensions of job satisfaction (intrinsic satisfaction,
extrin-sic satisfaction) Jun Cheng significant positive effect. 3. Recruitment agency service sa-tisfaction on the job satisfaction of all
constitutive appear before a significant positive effect.
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