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ABSTRACT
This research is to discuss the sports park tennis facility degree of satisfaction and willing to pay the price. The questionnaire contains
“ individual basic document” ,“ the use behavior” ,*“ the tennis facility degree of satisfaction” ,“ to be willing to pay the price

four parts. The questionnaire inquires the object year to year to pay expenses for the facility in the member, recycles
guestionnaire total 419 effectively. The research investigation discovered that the user plays a ball game by each week four above
times, pauses 2~3 hour, married mature and the old age male are majority. In the use behavior aspect period of revolution, the use
time interval and the frequency of use all have the significant distinctions regarding the sports park tennis facility degree of
satisfaction. Implements the license system, the facility in the field present situation aspect newly old, to wash the hands and face the
facility, the charge price to have the significant distinctions regarding the sports park tennis facility degree of satisfaction. After the
regression analysis, it can be discovered that the use time interval and the management operation construction surface degree of
satisfaction regarding the sports park payment tennis facility to pay the price to have the remarkable influence. At night the time
interval user compares in early morning, it is willing to pay the price to be high; evening the time interval user compares in night the
time interval, it is willing to pay the price to be low.
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