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ABSTRACT
The purpose of this study was to investigate the relationship of experiential activities, experiential satisfaction, and the revisit
willingness for B&B. The questionnaire was constructed in Strategic experiential Modules, the revisit willingness, the experiential
satisfaction, the properties of B&B, and the characteristics of tourists. This study sampled 8 B&Bs in 35 ones in Taichung country by
random sampling, and then received 292 valid questionnaires from 320 tourists surveyed by convenience sampling. The researcher
used escriptive statistics, ANOVA, t-test, and Pearson correlation to proceed analysis by SPSS for Windows 12.0. The finding
indicates that different properties of B&B and characteristics of tourists lead to different experience activities, and the correlation of
the feeling of tourists in experience activities, experiential satisfaction, and the revisit willingness are positive. In sum, the researcher
made explanations and conclusions, and offered some suggestions for the B&B industry and later researchers.
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