A Study on Consumer Perceptions of How Difference in Automobile Colors and Style Images
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ABSTRACT
Color is one of the important things to express image of product style. The consumer favorite to the color would be changed by time.
Follow the time change and fashion trend, the consumer also concentrate on how difference of car color more and more. This paper
focus on car products and to discuss the differences about color and style of consumers. To observe that the color can fit car image of
consumer’ s mind or not, and offer designer a reference to make color project. Image is an individual feeling of consumer. In this
study we separated two section which were color image and style image and to discuss the relationship between those two things by
quantification. Finally we got the result that consumers will chose color by their personal indulgence in modern car, and the opposite
of the luxury car. And also found consumer choice in color will be different between car and normal products.
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