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ABSTRACT
The main purpose of this study is to analyze the influences of golf consumers on participation motivation, experiences, and leisure
benefits of sport tourism abroad. A questionnaire survey was conducted, and the research subjects were the consumers who
participated in the sport tourism of golf sport in Guilin region. A convenience sampling was used to distribute questionnaires, and a
total of 248 valid questionnaires were returned. The results were analyzed by Amos software of structural equation modeling. The
findings are as follows: 1. The participation motivation of golf consumers of sport tourism abroad would posi-tively influence
experiential perception. 2. The experiential perception of golf consumers of sport tourism abroad would posi-tively influence leisure
benefits. Finally, based on the results, this study proposed suggestions to the golf industry, travel agencies, and future studies.
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