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ABSTRACT

Consumers buy products based on their first impressions on the packages. That is to say, the more attractive packages of products

are, the more purchase intentions increase. Therefore, how can products be packaged to attract consumers to buy has been an

important issue every company emphasizes much. This study is focus on the effects of product packaging designs on primary school

students’ purchase intention, and the preference for product packaging designs among different graders in the primary schools.

Building on the literature review and analysis, this study has summed up the four main elements of product packaging designs, which

are color, graphics, fonts and shape. Furthermore, a questionnaire survey was conducted on primary schools students, whom were

grouping into 3: the first and second graders as one group, the third and fourth graders as one group, and the fifth and sixth graders

as one group. 306 operative questionnaires were received among 310 ones and to analyze the obtained data, SPSS 12.0, descriptive

statistics, reliability test, one-way ANOVA and independent samples T test were adopted. The results showed that: (A)The product

packaging designs have the direct influences on the purchase intentions among primary schools students; (B)The four elements-

color, graphics, fonts and shape of the product packaging affect primary schools students’ purchase intentions; (C)Younger students

’ purchase intention are more easily affected by product packaging designs than the others.
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