Jobodgbbooboboouoobooobouobobga
goougon

E-mail: 9900379@mail.dyu.edu.tw

g
gbooobgoobooboboobooboobooooboobooboobobboboobooboobobo
gbooobgoobobboobooboobobooboobooboboobuoobuo4elDb0b0O0bO0ODOn
gooobgoobooobowobobooboobooboobobooboooboobobboboobooboon
cooooo0o oogooogo@)yQoooooooo0UOoooUUOooOoO0UOoDoOUUOooOoOOOobOoDooOOUOo
ooooboobooooobooooooboooooboboEUuLOOoLoOoobooOoobLDobDOoooobOobobogoDOoo
goooboooboooooboooooobooooobooooo@®UuoobooboobOobOOoooobobobogoDoo
goooooooooobooooobobooooobooOoobDOobOOoUooOoboboOoobODOobOooowbboooDoo
ooooboobooOooobooogoGUuoboobooooobooogpDobObooDOD DoboooobDOobbooDOoDbo
goooboobobooboobuooboboooboobo

ooo:oboo,boob,obog
(BN

0000000000 0b0o0D0oO00ooooDob0o0 WbO0oDO0o0o00ooOO0obOo0DO0oDOO0oO00oD0oDOOobOoO0nDd
vlO0OOoooOooOoooOoooooooOobooooovibooboooooooOoooooDOoooDOooDOobooo
OvioOoO0boooooooooooooooooooDo0 xObooooboooooooUooobooooDbooo
Oo00xioooooooooooooooooooooooooo 100D booUooooOoobooooooo
gboool1goboobobooboobooboobooboobo4b00bobboboobooboobobo
gbooob4000000000D000DOO0DOODOOODOODOO0OSO0ObObODbOObOOO0ODbO0ObOobODbODO
gooobogrbooboboobooboooboooboobooboob yobobboboobooboobobo
gbooobgoegbboobuoobuoobobooboobooboboowLogobobobooboooboobon
gboooboobg2e0b0db0o0booboobobboobooboobobD 4bgboobooboobobo
goooboobobob d40booboobooboboobooboobobbogroboobooboobobo
goooboobobobob groobooboobobooboobooboboboobbo 490b00bobobobo
gbooobooboboboboos2b000bo0obobbooboobooboboboobboobo s200bgoobooboo
goooboobobobobooboossboobobbooboobooboboboobbooboooerbobbobO
ooooboobobobobooboob wooboboooboobooboobobobooooobosebonoo
ooooboobobobobbooboobooerbgobbooboobo0obobobobDbooboDoobOoob aAobo
ooooboobobobobbooboo0oboobboYdibobooboobobobobDboboDooboobOoo 9o
goooboooboobobobobooboooboon 109

goon

000000 Cook, R. A, Yale, L.J., &Marqua,J.J. (20070 000000 00:00000000000D000O0O(@CT0O0DO199900
0)O Kinicki, A., & Williams, B. K. (2007) 0 0000 O0) 0 O0O0O0)DO0D0:0000000000000O0O0O0OOO0ODOODO(OO0O199
000 oogoEoos) OO0 ODODODOOo00oo0oDO0o0Do0odDOd0DOO0bO00o00oo0oDoooDOooDOoDOoooooon
0000ooooRoDOIDODO0NOoO@OoOnD]oOn: http://www.howli.gov.tw/menu_02_about/main_04.asp [2009, October 5]
0000000000 0000000N00N000000[0DDD]000: http://www.houlifa.org.tw/ [2009, October 510 0 0 O
0000000((009000000000000[DD0O00]0D0D0: http://www.houlifa.org.tw/ [2009, October 5]0 000000000
0oooUOODOODODODO[@OOO]OOO: http://www.flowerjs.com.tw/services.htm [2009, October 5]0 O OO OO O OO
ooooEoOouoodnod[oOo]odn: http:.//www.flowerjs.com.tw/flower.asp [2009, October 510 O 0 0 (200400000 O
oo oobobbobbobobbbbbbobobdddddddiooooo o o
o00oooOgEo) OO0 ooo00: 00000000000 0Do0D00112U117-130 Do OooooOoo
gb@Eo4000000DO0ODO0ODOOU0O0ODOODOODOODOODOO0OO0ODOODOODOODODbDOD142023-410 OO0 (2008000



gooOoOoOoOoOoOoOoOoOOOOOOCOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOO UOOO(2009)0 SPSSO
O000:00000000000: 00000 000RIe)I I I NNUNNNNNNUNUNUoooUoooooog
go0o0oO0oO0O0oO0O0OO0OO0O0O0O0O0OO 000000000000 O0OOEIYUUILD DDLU UUUUUUUUO:DOO
O000000O0O0O0O0O0O0O0ODO0OO0OO0OO0OOOO2QO15-360 DO OOORIUUIDDODDODODOOUNUOOODOUOOG
O00000000O0O0O0O0O0O0O0O0O0O0O0OO0ODO4Q01-260 JOO(RICGUOUDODODODODODUDODODODODODODODODUDUUDDODODOO
gooooO0oO0oO0OoOO0OOOO0OO0OO0OO0O0OO0OO0OO 00000000000 EOYOIDODODODOU0UOUODUOODLUOUOLODOOO
Oo00O0060000000000000000000000O0ODO3028-420 DO0OROCSDDDOOM@O)ODO: 00000 O
o0@oo4)DOD0OD0ODODODDODDODODODODODODOODODOONDOODODOODOODOOOO D0OoE3ODODO
OLISRELOOD 000000000 O0:00000 000040000000 0ND0OD0OD0ND0O0O0O0O00O0O0000000000O00O0
000000000000 DOO0bO000o0oooo oodoooDoRo4) 000000000 boboooooooogooag
O00O00O0000120141-1580 OO0 O(k00) 0000000000000 O0O0O0O0O0O0OO0OO0OO0OOOOOOOOOOO
goooOoOoOoOoOOOOOOOOOOOOOOOOOOOOOOOO0O0O0ORYUUODODOOOOOO:ODDOODO DODO (20080
gooooooooooOoOoOoOoOoOOOOOOOOOOOOOOOOOOODOOOOOOOODOOOOOOOOOOOOOOO
OgOC0C@oo7DOODOODOODOOOOOOODOODOOOOODOOOOODOOOOOOOOOODOOOOOO0O4059-710 OO O (1989)
go0oOoOoOoOoOo@Eopoo:o0oooooo@euooooooon: 00000 o004 DD nnooonoonoon
gooooOoOoOoOoOoOoOoOoOoOOOOOOOCOOCOOOOOOOOOOOOOOOOOOOOOOOOOO OOOOOOO(2008)
go0oOoOoOoOoOoOoOoOoOoOOOOOOOOOCOOOOOOOOOOOOOOOOOOOOOOOs0O94-1090 OOORoO7)DO OO
gooOoOoOoOoOoOoOoOoOoOOOOOOOOOOOUOOOOOOOOOOOOODOOOOOOOOOODOODOOOO 00020020
g00OO0OO0O0OoOOoOOOOOOO0OOOOOOOOOOOOOOODOOOOOOS(O115-1300 OO O (2006020060 D OO OO
go00oO0oOoOOO0OOOOOOOCOOCOUOCOOOUOOOCOOOOODOOOOOSO117-1270 OOOOOOOROOS) D DO OO OO
d000oO0OO0O0OO00OO0O0OOOOO0OO0OOUOOOOUOOOObOOOODOI8YO23460 DU O ROUUODODODODOOO:DODODOO
goQ0@ouOObDOODOODOODOODODODODODODODODODODODODODODODODODODOODODODODODODODODODOODODODODODO OOO((o0eUOO
gooooOoOoOoOoOoOOOOOOOOOOOOOOOOOOOODOOOOOODOOOODOODOODOODOODOOOODOOD OO
0@o07) 0000000 DO0ODO0ODOD0ODODODODODODODODODODODODODOODODODODODODODODODODODODODODODODODOODOODOO OO0 (20080
0000000000000 D0ODOO0OO0ODOODOODOOD2080000000DODODODODODODDODD (pp-487-496) 00 0:0000O0OO
000000V UOOOoOoooooooooooo0o0o0o0o0oUo000U0U0D00DU0D0U0DUDoooooO O
oo@o4)DDOD0ODOD0OD0ODO0OD0OD0ND0NDN0N0N0N0N0N0N0N0N0N0N0N0N0N0N0N0N0N0N0N0N0N0N0N0N0N0N0N0N0N0 00000
000000pooooEoss) 0000000000000 ooD0ooDooDOoobOO0bobooooogog2
024360 0000000199400 00000000000000000O00O0O0O0O0O0O0O7(1)081-1040 0OO00O0O0O0ODO (2002)0
OO00OO0OOOOOOOOOOOOOOOOOOOOOI@O 75920 D00ORY)IODODOOOOOe0O0OO0OoOoO@E@O)@oO:o
o000 O000oOooOoOoEeeocnooooooooo. o000 oooooog@eo7cooooooooooooooooooo
goOoOoOoz200700000000O00O0O0O0O0O0OO0OO0OO(Pp.-120-139000: 0000000 OD00OROCGDOOODOOOOOO
goooOoOoOoOoOoOoOoOoOOOOOOOOOOOOOOOOOOOOOOOORYUUODDIODOODOOOOOOOOOOOO
goooOoOoOoOoOoOoOoOoOoOoOOOOOOOOOOOOOOOOOOOOOODOOOOOOOEUUDODOOOOOOLOO
gooOoOoOoOoOoOoOoOoOoOoOOOOOOOOOOOOOOOOOOOOOOODOOOO@YYUOUOUDODUO(@EUOoO)OoD: OO
000 O0OO00O0O0O Crandall, R. (1980). Motivations for leisure. Journal of Leisure Re-search, 12, 45-54. Cronin, J. J., & Taylor, S. A. (1992).
Measuring service quality: an as-sessment of the service quality dimensions. Journal of Retailing, 56(3), 55-68. Cuieford, J. P. (1965). Fundamental
Statistics in Psychology and Educations (4th ed.). New York: McGraw Hill. Dunn Ross, E. L., & Iso-Ahola, S. E. (1991). Sightseeing tourists’
mo-tivation and satisfaction. Annals of Tourism Research, 18(2), 226-237. Garvin, D. A. (1988). Managing Quality. New York: The Free Press.
Iso-Ahola, S. E. (1989). Motivation for leisure. In E. L. Jackson & T. L. Burton (eds.), Understanding leisure and recreation (pp. 247-279). State
College, Pennsylvania: Venture. Kaiser, H. F. (1974). Little Jiffy, Mark V. Educational and Psycho-logical Measurement, 34, 111-117. Kao, C. H.
(1993). A model of leisure satisfaction. Unpublished doc-toral dissertation, Indiana University, Bloomington. Kotler, P. (1991). Marketing
Management: Plannign, Implementation and Control (9th ed.). Englewood Cliffs, New Jersey: Pren-tice-Hall. Kotler, P. (1991). The Principle of
Marketing. Englewood Cliffs, New Jersey: Prentice-Hall. Kotler, P. (1994). Marketing Management, Analysis, Planning, Im-plementation and
Control (8th ed.). New Jersey: Prentice-Hall. Manning, R. E. (1985). Diversity in a demorcracy: Expanding the recreation opportunity specturm.
Leisure Science, 7(4), 377-399. Oliver, R. L. (1981). Measurement and evaluation of satisfaction processes in retail settings. Journal of Retailing, 56,
25-48. Pan, S., & Ryan, C. (2007). Mountain Areas and Visitor Usage Moti-vations and Determinants of Satisfaction: The Case of Pirongia Forest
Park, New Zealand. Journal of Sustainable Tourism, 15(3), 288-307. Parasuraman, A., Zeithmal, V. A., & Berry, L. L. (1988). SERVQUAL: a
multiple-item scale for measuring consumer perceptions of service quality. Journal of Retailing, 64(1), 12-40. Schofield, P., & Thompson, K. (2007).
Visitor Motivation, Satisfaction and Behavioural Intention: The 2005 Naadam Festival, Ulaan-baatar. International Journal of Tourism Research,
9, 329-344. Swarbrooke, J. (1995). The development management of visitor at-tractions. Oxford: Butterworth-Heinemenn. Swarbrooke, J., &
Horner, S. (1999). Consumer behaviour in tourism. Woburn, Massachusetts: Butterworth-Heinemenn. Thomas, J. A. (1964). What Makes People
Travel. ASTA Travel News, 8, 64-65.



