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ABSTRACT
Baseball has been praised as a “ national sport” . It is the people most supportive sports individual sports. In recent years, due to
funding, space, personnel and other fac-tors, led to the dissolution of the national little league teams have to face a crisis. To
re-rooted baseball, began to promote Tee Ball. Therefore, this study aimed at under-standing the primary school children to
participate in the Tee Ball relations between motives and continued involvement. In this study, fifth and sixth grade students for the
object, a questionnaire survey approach, a total of 521 valid questionnaires were obtained. Questionnaires using SPSS 12.0 for
describing the structure of the sample, demographic variables of the assessment of the various variables. Followed by t- test, one way
ANOVA, Scheffe’ s method, Pear-son correlation and regression analysis system data analysis to understand the motiva-tion for
continuing involvement in the relationships. The major findings of this study are as follows: (1) Students for their health and learning
of knowledge of baseball and softball participation Tee Ball, and in order to show the ability and sustained involvement. (2) Students
of different backgrounds to participate in Tee Ball's motivation and sustained involvement were significantly dif-ferent. (3)The
opportunity to participate in moving a positive effect on enduring in-volvement, access to the greater sense of achievement, the more
willing to continue in-volvement. Finally, this study made discussion and stated research implications. Suggestions to the elementary
school, sports administrative department of the government, and fu-ture researches were also proposed.

Keywords : tee ball ; participation motivation ; enduring involvement
Table of Contents

gcoooooOo0ooooOoUooOooOoUooOooUOOoDOoDWObOoOobOOoOOU0ObDOOO0ODOOoOO0ODOOOODOo
vOoOOo0 ooooooooooOoooooooooodoviboooboooooooOooooooooooguooo
OvidOd0O0O000OOo0oO00oo0o0o0oo0o00ooo0o0 xboo ooooodooooooooogoooood xi
goooboobooobobooboobooobooboo1oobooboobobboboobooboobobo
logboobobooboobooobooboooboobuo4b0bb0ob0o0obUobobobboobOo0obOonobOo 4
gooobooboboboboobooboobooboosoobooboobobboboobuoobobobobo
sogobogboooboobooboboobooboob yODOobOooboobooboboobOoobOoooD 7
gooobooboboboobooboobobooobo0 4pbobboboooboobobbobooobOoobon
025000 0000000b000b0o0booboboooyrbooboobooboooboobobobobooobg
Jrd0b0b0o0bo0obob0bob0boob0oobo0o oo oobooobDooboobOobDoobooobO4n
ooooboobobobobbooboooboobosobboboobo0obOobObobDbOOobDOoOobOoobUOons4n
ooooboobobobobooobooboobooboosM0bobboboooboobooboboooboobob
S7r000000Ob00O0Ob000Db0O0bO0ObODbOOobDOoOob bbb bOUObDUOObOObUObODbUObDbOUObDOODbO
000 00000DO0O0ODL0O0DbODbOObDO0OObDO 20b00DbOobDOo0obDU00ObOoODbOOoDbOOobDOoOD 82
gooobooobobobobooobouoobooboo ssogboooboobobobobDbooboDoobooboOoesson
obooooboboooooboooooboboooo ssogboooobooboooooboboooboOobooog ey
oAl 0D00O0ODO0OO0OOO0DbOoO0oOoOooobOoooob 00B DO DbDoOOOoDODOobOOobOOoDbOobOOoO
107

REFERENCES

000000 Kinicki, A, & Williams, B. K. (20070 0 00(@C 000)000:00000000000(@00206000)0 00000
000000 DINDDNCDDIONONOD[0O00D0]000: http://www.chba.org.tw [2009, October 5]0 0 0 0 (20050 0 0 0 0 O
0D000000000000000000000453)061-600 0000000000000 0000000000000000
00000000000000000005086-950 00020050 0000000000000000090(15)062-700 0000
000030 0000000000000000000000001102032160 000(2003)000000000000:0000



O0O0OO0O0OO0O0OO0OO0OOOOi13pB)ooes-1040 DO ORI 0DOO0OOOOOOOOOOOOOOOOOOOOOOOOOOg
goooOoOoOoOoOoOOoOOOOOOOOOOOOOOOOOOO0OOODO 000000000000 O0OOEUODODODOOO
O[@dD00O0O]000: http://exercisemap.npust.edu.tw [2009, Oc-tober 510 OO0 OO0 OO0 OO RRYI DO OO OOOOOODOODO:0DONO
000000 O00OgEocsO bbb O0ooooOo0ooDbo0obOoOo0oDOOo00oDOOo0oUoOO00oDbOOoobOOobOOoDo
0000000000 Eo)yoooooooo0oooo0oD:.obOo00D0Oo0obooO0O00DoO1(20117-1350 O 0O O (2009)
ospsSOOO0O00:000DO000O0COO0O0:00DOO0O0O0ROIODDOOODDOOOOODODOOODOOO0OODOOOODOO
0000000000000 O0000O000DOO0 0O ODbOOoo0oooooooo0obooo0ooooooooog
O0000000000051)027-380 OO0 ODO0ODDOOOODOOOODOOOOODOOOODOOODODOOODOODODOO
000000000000 DO 000D 00DOO00D0O0O000DODO00DODO000NDODOD41-530 D0Do0oooO
000U ODOD0ODODO0NO0OO0ODODNODOnNOOi122099-1080 DO DOODOOEI)DODODODODODOODOOOGO
go0oOoOOoOOoOOOOOOOOOOOOOOOOOOODOOOO4201-20 D0O0O0O0O0ORIDOOOOOO:ODOODOO
gooOoOoOoOEj)oOOoDoOoOoOoDoOoDOODOODOODOODOODOODOY@Q)0117-1300 OO0 @oo)yODOOOoOOOOOODODOOOO
gooooooOoOoOoOoOoOOOOOOOOOOOOOOOOOOO 00000000000 OOOOOOOOOOOOO
OO0OO0OO0OOOOOoOoOOOoO2006C 000000000 OCOOODOOOODOODOOOOsO28-420 OO0 OO OOOO
goooOoOoOoOoOoOoOoOoOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOO OO0
goooOoOoOoOoOoOoOoOoOoOoOoOOOOOOOOOOOOOOOOOOOOODOOOOOOOEVMUUDULOOODOOOLOOO
gooOoOoOoOoOoOoOoOoOoOoOOOOOOOOOOOOOOOOOOOOOOODOOOOOORUUODODOOOODOOOLOO
goooooooOooOooOoOoOoOoOoUo—COOOOCOOOOOOOOOOOOOOOOOOOOOODODOOOOOOOOOO
googuOOOODOODOODOOODODODOODOODODODOODODODOODOODOODOODOODOODOODOODOODOOODODODODOODOO OO
goos) 0000 DOO0ODOODOO0ODOODODODODODOOOODOOOOOOODOO0OOO0OOD00O0NOO0O0NONOON0NON0NONONONOONOO OO
goooUOODOODODOODOODODODOODODODODODOODODODOODODODODODOODODO?294)010-170 DODO (OO O OODOOOOO:
0000 U000dEig U000 00U0UL00L0UUUUOUOULLLO
O0000O00O0oOobooodOoEoc7ooooooobooo0ooo0obooooooooooDo0oboo0ooooOoooooag
04059-710 OO0ODOOOODOOOOROIA)CODODOOOOODOO0ODOOO0OODODODOODDOOODOOOOODOOOODe()
083930 bO0OUIODODOUO0ODOOOOODEIG) OO ODIODDDOODDOOOODOUOUDDOODUOODODOODOOOOODO9)
043-540 D009 0000000 @O)NOoO0:. 00000 oog@ees)0dooooonD:obobboo0oooEeonDonn
0000000000000 0O0000000DODO0000O000DOCO00DOOO00ODODOO0OD ODOOEODDOODODOOOT
0000000000000 0D00000000000000000000014(20109-1340 ODOOdoo)DOoOOoOoOoOoOoOooOd
OO00OO00O0O0O0OO0O0OO00OD01190108-1120 OO0 O0O0O0O0O0O0OOROODOCOOOOO[@OOO]OCOO: http://health.edu.tw
[2009, October 510 OO O OOODORO) DD DD OODOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOO
00030941090 0000 000D IODODONOOOONOOOOOONOONOONOONOONOONONONONONOOoooooooooog
00000000 O0O0O0(eced20060 0000000000000 OOOOOO0UOO0UOOOUOOOOOOOOOOO
050117-1270 00019920 00000 0D0DODO0DODODOD0ODO0OO0O0O0O0O0O0O0O0O0O0O0O00Oo0ooooooon ooo(2006)0
goooOoOoOoOoOoOoOoOoOOoOOOOOOOOOOOOOOOOOOOODOODOOOORMUODODODUODODOOOOOOLOOO
O00C0O0OO0OOOOOOOoOOOOOOOOOoUUOODOOOODOOO(PEe. 1271330000 0000000 DOOo8O O
goooOoOoOoOoOoOoOoOoOOOOOOOOOOOOOOOOOOOYMCADODODODOODODOODOODOODODODODODODOOO
go0oO0O0oO0oO0oO0 O0o0oOgEI)UU0ooooooo0oU0UL0UL0UL0U00000ULUO0LOUOODLOOOOLULLLo
0000003000000 0000000U0UL00L0U0ULOUOLULLLO
I 00 o o oo o < e =15 2 A W
g@oo7)OD0OD0DOD0ODOD0ODODODOODODODODODODODODODODODOOOOOOODOOO0OOO0OOD0O0OO0OOD0OO0O0OO0O0OO0O0OO0DOO0O0NO0 COOO
godEoosD00DOOO00bOOO000DODOO00DOOO000DOO00DOO00ODODODO00DOO0O0DOOOoOO)Oes-1040 ODOOOT
OO000000@oce) O D000 ODOOO00NDDO0O0DOCOO0O0DODODOO0DO0O0D140200-2080 DOO(9¥UIODOOOO
OO0000OO000oOoO:ODo0O00bD 00O OO0 bOOO0O0DDOO00DDOO00DODOO00DDOODODODOODO0DOOoODO
0000000 0OobEuiboooooo0oooo0ooo0ooooo0oooooooo0obooo0ooooooooog
0000000000000 0O0000000D0ODO0 00RO DOOO00DODDOO0O0DO00DDOODOD00ODODOOODOOOOd
0000000000 DoDdbOO0bO000o0odo0oooDOoDOo00oooooooo oo ObobDoooooooooag
goooooooOoOoOOoOOOOOOOOOOOOOOOOOOOOOOOODOO 00000000000 OOOOOO
O00OO0O0OOOOOOCOOOOOOOO200C000000000D (pp.234-252000: 0000000000004 OOOOO
gooooooOoOoOoOOOOOOOOOOOOOOOOOOOOOOOOO0OORIYUUOODOODOOOOOOODOOOODOD
gooooooOoOoOoOoOoOoOoOOOOOOOOOOOOOOOOOOOOOODOOOOOOOORONOOOOOOOOOOO
gooOoOoOoOoOoOoOOOoOOOOOOOOOOOOOOOOOOOO0OO@YYYYIOUOOUOOUOOO:ODODOoOO DoO(oo3) o
goooOoOoOoOoOoOoOoOoOoOoOoOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOO@YNUOOOO
goooOoOoOoOoOoOoOoOoOoOoOoOOOOOOOOUOOOOOOOOOOOOOOOOOOOOO0OOOOEUUODOOOOO



000:00000000@9/) 0000000000000 oo0oooo0ooDoooooDoouoooooon
00000 000000 Alderfer, C. P. (1969). Relatedness ans growth: Juman needs in or-ganizational settings. New York: Free Press.
Alexandris, K., Girgolas, G., & Kouthouris, C. (2007). Investigating the relationships among motivation, negotiation, and alpine skiing
participation. Journal of leisure Research, 39(4), 648-667. Beard, J. G., & Rangkeb, M. G. (1983). Measuring leisure motivation. Journal of Leisure
Research, 15(3), 219-228. Bigne, J. E., Sanchez, M. I., & Sanchez, J. (2001). Tourism image, evaluation variables and after purchase behavior:
In-ter-relationship. Tourism Management, 22(6), 607-616. Bloch, P. H., & Richins, M. L. (1983). A theoretical model for the study of product
importanceperceptions. Journal of Marketing, 47(3), 69-81. Csikszentmihalyi, M., & Kleiber, D. A. (1991). Leisure and self-actualization. In B. C.
Driver, P. J. Brown, & G. L. Peter-son (Eds.), Benefits of leisure (pp. 91-102). State College, Pennshlvania: VVenture. Cuieford, J. P. (1965).
Fundamental satistics in psychology and edu-cations (4th ed.). New York: McGraw Hill. Deci, E. L., & Ryan, R. M. (1991). A motivational
approach to self: Integration in personality. Nebraska symposium on motivation, 38, 237-288. Dick, A. S., & Basu, K. (1994). Customer loyal:
Toward an integrated conceptual framework. Journal of Academy of Marking Sci-ence, 12(2), 99-133. Dodds, W., Monroe, K., & Grewal, D.
(1991). Effects of price, brand and store information on buyers’ product evaluations. Journal of Marketing Research, 28(3), 307-319. Ellis, M. J.
(1973). Why people play. New Jersey: Prentice-Hall. Iso-Ahola, S. E. (1989). Motivation for leisure. In E. L. Jacks & T. L. Burton (Eds.),
Understanding leisure and recreation. State College, Pennshlvania:Venture. Jones, T. O., & Sasser, J. R. (1995). Why satisfied customer defect.
Harvard Business Review, 85(2), 88-99. Kao, C. H. (1993). A model of leisure satisfaction. Unpublished doc-toral dissertation, Indiana University,
Bloomington. Kapferer, J., & Laurent, G. (1985), Consumers’ involvement profile: New empirical results. Advances in Consumer Research, 12,
290-295. Kaiser, H. F. (1974). Little jiffy, mark V. Educational and Psycho-logical Measurement, 34, 111-117. Kozak, M. (2001). Repeaters’
behavior at two distinct destinations. Annals of Tourism Research, 28(3), 784-807. Kyle, G. T., Absher, J. D., Hammitt, W. E., & Cavin, J. (2006).
An examination of the motivation-involvement relationship. Lei-sure Sciences, 28, 467-485. Kyle, G., Graefe, A., Manning, R., & Bacon, J. (2004).
Predictors of behavioral loyalty among hikers along the Appalachian trail. Leisure Sciences, 26(1), 99-118. Kyle, G., & Chick, G. (2004). Enduring
leisure involvement: The im-portance of personal relationships. Leisure Studies, 2(3), 243-266. McClelland, D. C. (1961). The achieving society.
Princetion, New Jersey: Van Nostrand Reinhold Co. Mcintyre, N. (1989). The personal meaning of participation: Enduring involvement. Journal
of Leisure Research, 21(2), 167-179. Mclntyre, N., & Pigram, J. J. (1992). Recreation specialization reex-amined: The case of vehicle-based
campers. Leisure Sciences, 14(1), 3-15. Miner, J. B. (1980). Theories of organizational behavior. Hinsdale: Dryden Press. Robinson, D. (1992). A
descriptive model of enduring risk recreation involvement. Journal of Leisure Research, 24(1), 52-63. Selin, S., & Howard, D. (1988). Ego
involvement and leisure behavior: A conceptualspecification. Journal of Leisure Research, 20(3), 237-244. Smith, D. H. (1982). Altruism,
volunteers, and volunteerism. In J. D. Harman (Ed.), Volunteerism in the eighties (2nd ed., pp. 23-44). Lanham, Missouri: University Press of
America. Venkartaman, M. P. (1990). Opinion leadership, enduring involvement and characteristic of opinion leaders: A moderating or media-tion
relationship. In E. M. Goldberg, G. Gerald, & W. P. Rich-ard (Eds.), Advance in consumer Research, 17, 60-67. Provo, Utah: Association for
Consumer Research. Zeithaml, V. A., Berry, L. L., & Parasuraman, A. (1996). The behav-ioral consequences of service quality. Journal of
Marketing, 60(2), 31-46.



