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ABSTRACT

Baseball has been praised as a “national sport”. It is the people most supportive sports individual sports. In recent years, due to

funding, space, personnel and other fac-tors, led to the dissolution of the national little league teams have to face a crisis. To

re-rooted baseball, began to promote Tee Ball. Therefore, this study aimed at under-standing the primary school children to

participate in the Tee Ball relations between motives and continued involvement. In this study, fifth and sixth grade students for the

object, a questionnaire survey approach, a total of 521 valid questionnaires were obtained. Questionnaires using SPSS 12.0 for

describing the structure of the sample, demographic variables of the assessment of the various variables. Followed by t- test, one way

ANOVA, Scheffe’s method, Pear-son correlation and regression analysis system data analysis to understand the motiva-tion for

continuing involvement in the relationships. The major findings of this study are as follows: (1) Students for their health and learning

of knowledge of baseball and softball participation Tee Ball, and in order to show the ability and sustained involvement. (2) Students

of different backgrounds to participate in Tee Ball's motivation and sustained involvement were significantly dif-ferent. (3)The

opportunity to participate in moving a positive effect on enduring in-volvement, access to the greater sense of achievement, the more

willing to continue in-volvement. Finally, this study made discussion and stated research implications. Suggestions to the elementary

school, sports administrative department of the government, and fu-ture researches were also proposed.
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