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ABSTRACT
This research mainly discuss how to obtain Business Strategy of merger and acquisitions technique. The subject are for “ Searching
" and“ Screen” technique issues. According to the merger is became one of main business strategy, the way to help business
reach exterior growth; therefore, this researching is focusing on business merger procedure the corporate strategy, and during the
merger process to search and screen the ways, then connect the business corporate strategy and technology strategy. First, follow the
documents and collect the scholars comparison and their research. Moreover to identify the merger meaning, category and action;
And its technology Acquisition obtain, the way of obtain. Merger Strategy, Technology Strategy and those paths documents
gathering “ to build the idea construction map of the through Merger to get the strategy decision and looking for Screen concept.”
Then collect and summary the keep point from the exactly procedure and it detailed work. Last, raise the suggestion and conclusion
based on business obtain the Technology Acquisition on Merger case. As a guide for business, to reference or choice its way.
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