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ABSTRACT

In under the cultural creativity industry unrest, Lu-Kang will contain the rich cultural resources is develops the cultural creativity

industry abundant foundation in the future. But Lu-Kang goes sightseeing industry in the development culture commodity process to

place culture sympathy tracking down with the cognition, subsequently creates the cultural value and the depth which is especially is

more important.

This research penetration interview and the literature analysis, understood Lu-Kang day harem construction symbol its culture

contains, and takes advantage of this inducts the industry product design development the technique, in the library thing

development design product creation practice process, the design creates has the propitious atmosphere cultural creativity product,

the time can let expend the populace to approve the cultural commodity the value.

This research penetration interview and the product development, the analysis induces below the conclusion: (1) penetration analysis

construction symbol Italy contains the development culture extension unimportance the value.(2) tradition and the modern trail

connection simultaneously obtains the balance, the application innovation design technique and the modern industry acrylic fabric

material quality, entrusts with the cultural product different sense of reality.(3) will construct a symbol component minute seven big

kind of analysis, finally will apply in the product design.(4) penetration design seven cultural product design process and the product

display, lets view understanding its design the importance, hoped for enables other homogeneous archery target culture commodity

design also to be possible to attempt utilizes it.

This research finally proposed seven pray the good fortune and an official position to have the propitious intention creativity

stationery culture product, and actual makes the model, except and presents the temple using the construction symbol annotation

propitious image to pray the safe atmosphere, and hoped finally has the opportunity to present by the quantity producer type .
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