A Study of the Bikeway Tourists Recreational Behavior Model
Ooooood

E-mail: 9806557 @mail.dyu.edu.tw

ABSTRACT
The main purpose of this study is to build a tourist recreation behavior pattern on bikeway and then to verify it, taking tourists at
Dongfong Bikeway as the subjects to perform a questionnaire survey. Out of a total of 1260 copies of questionnaires issued, 1072
valid copies were collected to give an effective recovery rate of 85.1%. After going through a statistical analysis, the study has
discovered that: 1. The tourist information source has a direct effect upon touring destination cognitive image after the tourists have
taken their tour, and that the touring destination cognitive image will further affect their perception level upon riding environment.
As far as tourists are concerned, the perception level upon riding environment will directly affect their riding experience and feeling,
and that the riding experience and feeling will directly affect their evaluation of perceived value upon recreation process. Finally,
tourists will refer to overall evaluation of perceived value as a basis to generate their follow-up touring behavior intention. 2. The
“ tourist recreation behavior pattern on bikeway” that the study has constructed possesses a good degree of adaptation and review
validity. Finally, this study, which is based on the findings, will offer advice for the government and business as well as advice for the
future studies
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