Jobbobuooboobouobbooboobouoboboon
goougon

E-mail: 9806456 @mail.dyu.edu.tw

g
gbooobgoobooboboobooboobooooboobooboobobboboobooboobobo
gbooobgoobooboobobooboobooboooobooboobooboboboboobooboobobo
gbooobgooboboboob obooboooobooboobooboobooboobUooboboobOoobOoon
0300000030600 0000009%7% 000000000000 000DOO00O0ODOOUOODOOOOODO
oood@E@uuobooboooobooooooboooooboooo@®uuooboooobobooooobooog
ooooboboogbooooboooobOoboooobooogBUUoODoboooobobobooDoboooog
gooobooboobo boboobooboobobooboobooboobobooo

ooo0:0boo0bobooobooobo
(HRN

go0o0d0o0obooooobooooooooooO0ob0bOOoOooOOoDOONbObobobOoOooOO0obUobObOOoDOOoDbOoOn
goodoob0OivOoboooOoboooobobooooobooboooobooovOobooDOOoDobOooooDbOoo
00000000 0oOviboDboo0o0oo0ooO0o00o0oO0ob0o0oD0O0oo00oo0oOobOvibooDooOOooOooooo
0000000000000 0 xboODoDOOoooooDOobooDOoDOOooOoOO0oDOO0DbOoO0 1000000 0DO0ODbO
gbooobgooboboboboobo1ibooboooboobooboobooboboboboobo4b00bOobO
gbooobgooboobobooboobo 400000000000 b0o0bOobDbOOobOOo0bOo0bOsboobo
oboooboobooooobobooooobooob e bOobLbOUODODbDOOOODObLbOODUODO O
gbooobgoobobbooboobgoobobooboonnopoboobooboobobboobooboobon
gboi100b0obooooboobooboobobooboo 2b00bobobobooboobooobooboo
gbooobg2s0bgooobooboobooboboobooboob 2robboboobooboobobo
gboooboobgob2b0booboobooboboobooboobobboo29b000booboobobo
goooboobobobobosoboobooboboobooboobobbobboob oooboobobobo
goooboobobobobooboo sbgobobooboobooboboboobbooboobOo soboooo
gbooobooboboboboobooboob sgbboobooboobobobobboobDo0obOo0bOoD 400
goooboobobobooboobooboooobooo4bobbobooboobobbobooobOoobon
obo4E0000000000000b000b0o0bobDbO0obD0o04/b00bob0bobooboobooboboo
oooob0o 400000000000 0Db00b0ObODbOO0ObDO0O0ObDOo0Ob SO0 bobOooboobOobobobo
oooobooboosiogbooobooboobobobooboobo0oboobo0o 4000boobooboboo
oooobOooboboboboosM0b00o0boobobDbobooboobobobobDbooo seobooboonoo
ooo00obo0obobobobDoobogooseboobobooobooboobobDboobDooboobOoelobOAdOn
goodob obooboboooboobobobo oo o0oooDbobboobDooboobooD g
gcoobooob obobobobooobooboobon 78

gogno

000000 Bordwell, D., & Thompson K. (20080 000000000 (D000)0000:000000(00 019850 0 0)0
Burger, M.J. (199890 0000000000000 D0:00000(@ 00198200 0)0 JacquesP. (19970 00 (000 0)000:000
000(0 0019950 0 0)0 Stephen, P.R. (20050 0 00 00(C 000000000 0D) 00000000000 0200300 0)0
Sternberg, R.J.020020 000 O0O00(O0O00)000: 0000000 001985000)0 000050 000000000000
00000000000002005000000000000000000000000000000000000000 00
00050 00000000000000000000000000000000000000000000000000 O0(1998)
000000:0000000000000003016-350 0000000000000 0000000000000000000
000000001401-340 000((000 000000000000000000000000000000000000000



O0o0oO0RogUDOIDNDDOOD0DDND0D0N0NDOONUNDN0O000NDDO00N0D0000NDoDOoUoDoOOoooooDoooDoDO
International Journal of LISRELO 1(2)0 1-240 OO0 0000008 O O OO O97060 0000000 OOOIOODOON:
http://info.gio.gov.tw/public/Attachment/ 872910532071.doc[2008, July 16]0 O O O (0050 00000000000 OOODOOOOO
00000000000 000o00ooo00oooooooooEeS) DO 0DND0o0ooo0ooooooooooooog
0000000000 00ooooo@eooioooo00ooo0ooo00o0ooo0ooo0ooooooooooooog
O00000ooOoRoS)DO0DN0D000ND0O00D0O000NoDo00o0o000oo0o0ooo0oooo0ooooDooooog
0000000 oo oooooooooooooooo00—-00000o0o0oooooooooooooooog
0000000000000 oooEoO00Nno—-00000:0000000000001(4)0123-1260 OO O (2008)0 O
0000000000000 o00oo—-000000000000000000000000000000 O0Ooo0ooOooOon
000080 00BigFiveModelD DD DD OO0 OOOOODOODODODOOOOOODOODODOY(20187-1970 OO O (2006)0
0000OXOooOoOooooooooooooooooooooooooo0ooooooooo0ooooooo ooo@ese)ood
00000000ooo00oo0o0ooo00ooDoO00o0oO000oDoO00DOO0 D000 0Oo0O0U0DO00bOODOO0(Eo02)Td
OO000000O0ooooooD ooD@Eees)oooooooooo0ooooooo-g0oo00oooo0ooooDOooooooon
000000000oo0o0DooooooooE3 OO0 o000o00U0oDo0ooDooD0ooDoDooooog
O000000000000000000 000RoS)D00DD000NDD00N0ND00NNDDO0O0NDNO0OOODD130299-3140
O00@o07)DOU0D0O00DN0o000N: 0000000000000 00oDoO00oooe3n Dooes)ooooooooon
0.0000000"0000"0000000oDo00o0o0o0oooo0 oooEIIXOOoYODOOoDoooooooo
0000000000 0000000000000000000000 0000200 00000000000000000 00
0o 0000000000000 00000000oo00D0o0000o0D0000o000ooOOono?273)0107-1240 O
00RoUOO0OD0O0O00D0O0O0O00O00O000O165-1820 D0 0RO O D ODOODOODOOODDOOOODOOOOOOOO
0000000000 0000 000/ DO 0000000000000 000D000O0DO000DoOoO00DDOo0oOooOg
0000000000 00000000000000410 0000000 @oce) IO DD O00NDOO0DNDNDODOONDDDOOOooOog
O000000009%ii000ino00Nno0ooooon230 000@97) 0000 0uono:0o00onon 000 (1998)
0000000000000 00000000000000000000000000000 00001990 000000000
0000000000 0000000000060039-920 OO0/ O OODOOOOODOOO0ODOOOOOOOOOOOOOn
0000410 OO0OROOS)DO0ODOOO—1980-20040 0000000000 0O0O0OOOOOOOOOOOOOOOOONO OO
o) 00000000 D00000ooooooO0oooo1o0031-470 000U OO OODDOOO0OOOOOOoOoOOng
0000000000 DdbOO0bO000o0o0oo0oooDOoDoooooooo oo OO0 DbOoDbDoooooooooag
00000000000 0000000000000000D134)0327-3460 000O(1994)0000C000OODOO:000 00O
0@ 0000000 oooodo ooEeNDONDDOINDDOO@913- 200600 O0DOOIODOOODO:
http://movie.cca.gov.tw/Column/Content.asp? ID=433 [2007, May 21]0 OO 000D O00OO00OO0O0O0OOOOROO8 DO OO OO OOODO
0000000000000 000000000D0000071)0178-1860 DO DO (19U D OO00ODOO:.0000DOO0ODOO
O000000—-000000000:000000@0O7DO0O0DDDO0D0O0NDDO0O00O0O00N0NoDO00oDoDOoooooOO?)
01181320 0009700 000000DOOO00DOO000ODDOO00DOO00ODDODO0U0ODODO00DDOODODO0ODODDOUoooOooOn
0000 oooEooI DDl 0D—-—00000000000000016(100074-770 DO OROOCVODODOODOOODO
000000000000 —-00000000000000000000000000000 D00EoceUOIDDODOOOOooOg
0000000000000000000000000004(1)0 41530 00040 0000000000 e0DODO0OOOOO
0000000000 00000 000ERogUOID OO0 000o0o0ooo0oooo0ooDoDooooog
0000000000000 000@oos) 020040 0000000000000 0O0ODOOO0DO0O0O0OOO0O0ODODOO0OOOOO
00000000000 000o00ooo0o0o oooEes)UIDDO00NDD000N-000D00000oo00oooDoDouooooon
0000000000 0000 o000 oo00ooo000ooo00oo0:. 000000000000 00oo0Ooo0oonooe?210
090-1170 D0 OROOCVOOCOODOO0ODOOOODODOOO0ODOOODDOOOODODOOOOODOO0ODOOO0OO0oDoOOoooooO o
Od@oo7OOOODOOOU0DOO00O0DD0OO000D0O0000oo0Oo0ooO00Do00Do0oo0ooo00ooo0 oo0oooon
Allport, G. W. (1961). Pattern and growth in personality. New York:Holt, Rinehart, & Winston. Austin, B. A. (1986). The film industry, its
audience, and new com-munications technologies. In B. Austin (Ed.), Current Research in Film:Audiences, Economics (Vol.2). Norwood, New
Jersey: Ablex Publishing Corp, 80-116. Balio, T. (1985). The American Film Industry Madison: The University of Wisconsin Press Barmgarten,
422-447 Bandura, A. (1986). Social Foundation of thoughts and action. En-glewood Cliffs, NJ: Prentice Hill, 92-113. Bandura, A. (1997).
Self-efficacy: The exercise of control. W. H. Freeman, New York. Bandura, A. (2000). Exercise of human agency through collective ef-ficacy.
Current Directions in Psychological Science, 9, 75-78. Blick, K. H., & Kermit, T. H. (1984), Motivational explanations of behavior. Brooks/Cole
Publishing Company. Bloch, P. H.. & Richins, M. L. (1983). A theoretical model for the study of product importance perceptions. Journal of
Marketing, 47 (3), 69-81. Britannica, R. (2007). Horror Film[Online]. Available:
http://www.brotannica.com/eb/article-9041100/horror-film[200, January 7]. Cattell, R. B. (1943). Personality and motivation structure and
mea-surement. Yonkers-on Hudson, New York: World Costa, P. T. Jr., & McCrae, R. R. (1992). NEO-PIR: Professional Ma-nual. Odessa, FL.:



Psychological Assessment Resources. David, V. D., & Stanley, B. S. (1989). Personality and job perfor-mance: evidence of incremental validity,
Personnel Psychology, 42, 25-36 Digman, J. M. (1990). Personality structure: Emergence of the Five Factor Model. Annual Review of Psychology,
41, 417-440. Digman, J. M. (1990). Personality structure: Emergence of the Five-factor model. Annual Review of Psychology, 41, 417-440.
Eysenck, H. J. (1998). Personality and Crime. In Millon T., Simonsen E., M., Birket-Smith & R., Davis, (Eds) Psychopathy: Antiso-cial, Criminal,
and Violent Behavior(pp. 40-49). New York: The Guilford Press. Geen, R. G., Beatty, W. E., & Arkin, R. M. (1984). Human motivation:
Physiological, behavioral, and social approaches. Boston: Al-lyn and Bacon. Goldberg, L. R. (1993). The structure of phenotypic personality traits.
American Psychology, 48, 26-34. Greenwald, A. G. (1982). Ego-task analysis: An integration of re-search on ego-involvement and self-awareness. In
Hastorf, A. H., & Isen, A. M. (Eds.), Cognitive social psychology (pp. 109-147). New York, NY: Elsevier. Havitz, M. E., & Dimanche, F. (1997).
Leisure involvement revisited: conceptual conundrums and measurement advance. Journal of Leisure Research, 29(3), 245-278. Houston &
Rothschild (1978), Conceptual and methodological pers-pective in ivolvement, Research Fornters in Marketing: Dialo-gues and Directions. IL:
American Marketing Assocatin, 184-187. Houston, M. J., & Rothschild, M. L. (1977). A paradigm for research on consumer involvement, Working
Paper, 11,77-46. Kaplan, S. J. (1978). The impact of cable television services. Journal of Broadcasting, 22(2), 155-165. Katz, E. et al., (1973). On
the use of the mass media for important things. American Sociological Review. 38, 164-181. Katz, E., & Lazarsfeld, P. F. (1955). Personal
influence: the part played by people in the flow of mass communication. New York: Free Press. Katz, E., Blumler, J. G., & Gurevitch, M. (1974).
Utilization of mass communication by the individual: an overview. In J. G. Blumler & E. Katz (Eds.), The uses of mass communication: Current
perspectives on gratification research. Beverly Hills: Sage Kotler, P. (1997). Marketing management:Analysis, planning, im-plementation, and
control, (9th ed.) New Jersey Brokowsky. Kotler, P. (2003). Marketing management (11th ed). Upper Saddle River, New Jersey: Prentice Hall.
Linton, J. & Petrovich, J. A. (1988). The application of the consumer information acquisition approach to movie selection: An explo-ratory study, in
B. A. Austin(Ed.), Current research in film au-diences, economics,and law(Vol. 4) (pp.24-44), New Jersey: Ablex Publish Corporation Maslow, A.
H. (1954), Motivation and personality, New York: Harper and Row. Maslow, A. H. (1970). Motivation and personality (2nd Eds.). New York:
Harper and Row. Mcintyre, N., & Pigram, J. J. (1992). Recreation specialization reex-amined: The case of vehicle-based campers. Leisure
Sciences, 14, 3-15. Palmgreen, P., & Cook, P. L., Harvill, J. G., & Helm, D. M.(1988). The motivation framework of moviegoing: Uses and
avoid-ances of theatrical films. In B. A. Austin(Ed.), Current Research in Film. Audiences, Economics, and Law (Vol. 4) (pp.1-23), New Jersey:
Ablex Publish Corporation Palmgreen, P., & Lawrence, P. A. (1990). Avoidances, gratifications, and consumption of theatrical films: The rest of the
story. In B. Austin (Ed.), Current Research in Film:Audiences, Economics (Vol. 5). Norwood, New Jersey: Ablex Publishing Corp., 39-55.
Palmgreen, P., Cook P. L., & Harvill, J. G., (1988). The Motivational framework of moviegoing: Uses and avoidances of theatrical films. In B. A.
Austin (Ed.), Current Research in Film Au-diences, Economics, and Law (Vol. 4). 1-23. New Jersey: Ablex Publish Corporation. Peabody, D.
(1987). Selecting representative trait adjectives. Journal of Personality and Social Psychology, 52, 59-77. Rothe, J. T., et al., (1983). The impact of
cable television on subscriber and non-subscriber behavior. Journal of Advertising Research, 23(4), 15-23. Rothschild, M. L. (1984). Perspectives on
involvement: Current problems and future directions. Advances in Consumer Research, 11(1): 216-217. Rotter, J. B. (1966), Generalized
expectancies for internal control of reinforcement. Psychological Monographs, 80, 609. Rotter, J. B. (1972). Application of a social learning theory
of perso-nality . New York:Holt, Rinehart and Winston. Selin, S. W., & Howard, D. R. (1988). Ego involvement and leisure behavior:A conceptual
specification. Journal of Leisure Re-search, 20(3), 237-244. Sherif, M., & Cantril, H. (1947). The psychology of ego involvements, social attitudes
and identifications. New York: Wile. Tellegen, A., & Waller, N. (1987). Reexaming basic dimensions of natural language trait descriptors. New
York: American Psy-chological Association. Twitchell, B. J. (1985). Dreadful Pleasures : An Anatomy of Modern Horror. New York : Oxford
University Press. Uysal, M., & Hagan, L. A. R. (1993). Motivation of pleasure travel and tourism. In M. Khan, M. Olsen and T. Var, (eds.), New
York: Van Nostrand Reinhold, 798-810. Vroom, V. (1964). Work and motivation. New York: Wiley. Waller, A. G. (1987). American horrors:
essays on the modern ameri-can horror film. Urbana: University of Illinois Press. Wiggins, J. S., & Trapnell, P. D. (1990). Extension of the
interper-sonal adjective scales to include the big five dimensions of personality. Journal of Personality and social psychology, 59, 781-790 Wood, R.
(1979). American nightmare: Essays on the horror film. To-ronto: Festival of Festivals.



