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ABSTRACT

For understanding the development of fashion market in Taichung, the author not only visited the fashion market everywhere in

Taichung but also was thorough to interviewed with eight fashioners and two hosts and three consumers in this study. According to

the fashioner and host’s experiences, the author understands the generally situation of fashion market and finds the problem of the

market gradually vanishing. The results of this study induce the following conclusions: First, the prosperous term of fashion market

was from 2006 to the first half of 2007. Some fashion markets stopped taking place in 2008. Base on the development situation of

fashion market everyplace, the fashion market trends to fade away, but the fact is using group way to develop. Second, the host unit

and fashioners should well coordinate with each other. The design of space structure should depend on project of each activity in

different space. In addition, the fashioner should have individual personal brand, and the brand label should combine the fashioner

’s brand and the business. Finally, the declining reason of the fashion market includes following: The　commercialization of

fashion market, the drain of creative talents, and disregard of development of fashion market for the government.

According to the conclusion of this study, it comes up with two concrete hits: First,he suggestion for the municipal government of

Taichung: To provide a hall or concourse where the civilians can visit and the fashioners can stably create and sell and to establish

fashion market of the Taichung local characteristic. Second, the suggestion for fashioner: The best way to improve industrial

situation of fashion market is to progress their fashion products
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