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ABSTRACT

Automotive side-view consists of many visual elements. Their form and composition certainly will influence the attractiveness of the

car. Based on proximity and continuation principles of gestalt theory this research hopes to investigate how visual elements and their

interrelations influence the beauty of the car. Twenty line drawings of side-view were first evaluated holistically by subjects. Three

drawings, the best one, the poorest one, and the one in the middle, were then selected for evaluation on visual elements and their

interrelations. The sum showed consistent sequence as holistic evaluation. The two evaluations were then applied to five concept

sketches by five graduate students with major in industrial design. Consistent sequences of rank were also observed. Because the

evaluation about the visual elements and their interrelations can show the design problems, it can provide good guild for design

improvement.
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