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ABSTRACT

Most car designs emphasize more on front-view and side-view. Less was done to the rear. In the real driving circumstance what

drivers mostly see is the rear-view of the vehicle in front of them. Therefore, it will be interesting to see If the rear-views of the cars

can attract people or if their images can match with the front-views.

Twenty mid-sized sedans in 2006-2008 were chosen for the study. Thirty subjects were asked to evaluate the line drawings of

rear-views and front-views to see if they could match with each other. Subjects’ preferences about the front-views and rear-views

separately were also investigated.

The results showed that: (1) Most cars have compatible front-views and rear-views while some were perceived as incompatible; (2)

For most of the cars there is no big difference between people’s preference about the front-views and the rear-views; (3) Generally

speaking, the better the matching of the front with the rear, the smaller the differences in the degree of preference.
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