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ABSTRACT
The conversion of the time tansform the culture of entire business and consumption patterns. Complex and changeable environment
makes people feel tension, anger, restlessness much more easily. Therefore, the rise of the Night club and Lounge bar which provides
the emergence place of diverse that could satisfied the desire of searching a space for the decompression of emotion. This study is to
survey the atmosphere in the lounge bar, by using measure and questionnaire to carry out all aspects of the investigation, like interior
spacel bar designO lighting effects[] etc. To understand the entertainment needs of the customers and survey the consumer
motivation in such commercial space at the night. Archive and summary the space data of the bar or lounge bar by reviewing of the
literature, and also the psychological influence by the features and color of decompression space, such as purple or red which people
feel not only relax but also low-key luxury. Statistics and categories of the preferences of the guests by questionnaire, assessment and
analysis through the results of T test of independent samples, one-way ANOVA, comparative study and cross-analysis. The
conclusion of this study could not only make us to realized the social significance but also provide a reference areas for the owners
and the designers.
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