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ABSTRACT
This research does variable of population statistic take the breakfast and bed cus-tomer as from variable, takes vacation life style and
the degree of satisfaction to depend on variable, to discuss the relationship between take vacation life style and the degree of
satisfaction. And take Changhua legitimate breakfast and bed’ s customer for research objective. Discovered that the result is as
follows:
1. on the population statistic variable[] the female is more than the male, the main age level distributes in 20~49 years old, the
education level by the university and the faculty degree majority, the public servants is the majority occupation, family status by
married, and has the child inmate to be in the majority, the inhabited area is in the majority by middle, every month income take
30,001~50,000 as most.
2. the vacation style aspect, by belongsto “ far away from the reality” group to ap-prove highly, find age, family status, occupation
and individual month of in-come in “ family traveling” construction has signification difference; The family status and individual
month of income “ travel in the weekend” has signification difference; “ The education level” has signification difference “ in
social contact” .
3. on the degree of customer satisfaction] “ the relaxation plane” to approve highly, and find “ the psychological plane” has
signification difference] Individual month of income reaches has signification difference in “ the physiological plane”
4. in takes vacation life style to the degree of leisure time, find ” far away from the reality” and“ the family traveling” has
signification differencel
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