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ABSTRACT
This study aims to explore factors that contribute or threat financial performance of semiconductor (Wafer Foundry, DRAM and the
Wafer Packaging) factories dedicated from technology innovativeness, cost, quality, and production capacity issues. Secondary data
are collected from a database and analyzed with various statistical methods. Conclusions for this study are: 1. Wafer Packaging had a
disadvantage effect more than Wafer Foundry factories when the current year of firms invested in research and development; 2. The
significant relative items of Wafer Packaging factories between the firms invested development and productivity more than Wafer
Foundry, DRAM factories. 3. Most financial performances are positive when the research development was succeeded and the
manufacturing capability was matured, but indifference relationship with sales promotion rate; 4. Wafer Packaging are more
sensitive than Wafer Foundry and DRAM factories in terms of cost and quality of products relative to the financial performance; 5.
The relative degree of financial performance with products quantity, speed of shipment are Wafer Foundry, DRAM factories more
flourish than Wafer Packaging factories.; 6. The assets manipulate efficiency had a obvious relationship with the stockholders’
benefits, return on equity (ROE).
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