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ABSTRACT
The purpose of the study:(1)Ballroom dance amateurs' with different backgrounds variate in serious leisure traits, enduring
involvement, and flow experience as variables.(2) To understand the relationship between serious leisure traits, enduring involvement,
and flow experience. The survey was using purposive samplimg, 500 self-administered questionnaires were distributed, resulted in
the 462 effective respondents and effective return rate was 92.4 percent. And one-way ANOVA, Pearson's product-moment
correlation and stepwise multiple regression were adopted for data analysis. The results are as follows: 1. There were significant
differences in serious leisure traits with different background-sex and month income. 2. There weren't significant differences in
enduring involvementwith defferent background. 3.There were significant differrences in flow experience with differrent
background-sex, age and occupation. 4. There was a significant positive correlations between serious leisure trauts and enduring
involvement. Among them, thed Careerd andO Attraction factors have the highcorrelation, the rest ones have moderate
correlation. 5. There was a significant positive correlations between serious leisure traits and flow experience. and the correlation
degree is low to moderate. 6. There was a significant positive correlations between enduring involvement and flow experience. and
the correlative degree is low to moderate.
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