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ABSTRACT
In recent years, under the fast development in Taiwan’ s market for digital cameras, how to design a digital camera that meets the
customer’ s real need is the issue which all manufacturers for digital camera emphasize on. The study is founded on the
predecessors’  studies to investigate and understand the customers’ expectation and need in digital camera through the customers
' points of view. The study adopts the Likert scale, a common analysis applied to investigate the various factors, future developing
functions, and camera styles and image that have influence over consumer purchases. The subjects of investigation consisted of a
general public of age 18 and above. A statistical analysis through questionnaire survey was conducted to recover a total of 150
effective questionnaires and the survey result was finally analyzed using SPSS to draw the conclusion. We discovered from the
analytical study of questionnaire survey, that the durability of battery, anti-shake and warranty period were the top three priorities
taken into consideration for purchasing cameras in this survey. The study discovered that there was not a significant difference on
the importance assessment of camera functions between the male and female; with respect to identity assessment for the functions
and characteristics of digital camera, simple settings, waterproof, in addition to thin and short were the top three identity projects for
this survey; with respect to survey on camera style and image, there was no significant difference between the digital camera types
which the male and female prefer, while the most favorite camera types were the ones with compact and fashionable style and image.
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