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ABSTRACT

The main purpose of this study is to investigate the differences and relations of anticipated benefits and purchase factors of fans in

including Chinese Professional Baseball League into sports lottery. “Questionnaires of anticipated benefits and purchase intention

of fans in including Chinese Professional Baseball League into sport lottery” were used as research tools, and the survey was

conducted based on convenience sampling. The research subjects were the fans who attended regular games of the 20th anniversary

of Chinese Professional Baseball League in May 2009. A total of 600 questionnaires were distributed, 534 valid samples were

collected; the valid return rate was 89%. The results are as follows:

1. The extent of awareness of current status of anticipated benefits of fans was slightly higher (M=3.47). The ranking of awareness of

anticipated benefits was in the order of surplus benefits, fan efficiency, the environmental development of professional baseball, the

influences of players, and social views. The extent of awareness of current status of purchase factors of fans was a bit higher

(M=3.30). The analytic ranking of each influencing aspect of purchase factors was in the order of external factors, factors of

consumption situation, and general purchase factors.

2. There were significant differences in the anticipated benefits in fans of different gender, educational background, and experiences

in purchasing sports lotteries.

3. There were significant differences in experiences of purchasing sports lotteries in fans of different gender and marital status.

4. The anticipated benefits of fans in including Chinese Professional Baseball into sports lottery was positively correlated with its

purchase factors.
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