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ABSTRACT
Thanks to the prosperousness of science and technology these days, the rising of the Internet let people have another way to search
for the information. Focusing on the contact from people leads the Internet from military and academic purposes to the important
position until now. The Internet becomes one part of people’ s lives for communication, life, entertainment, business, and
relationship. The occurrence of the Internet is the same as the situation of the occurrence of telephones and televisions in the past.
Internet provides a new way of information and communications to connect people. For the past few years, it has been already
entering everywhere of our lives. In every condition through computers, communicating and discussing the interests or problems of
people on line are more and more popular. It s inevitable to bring the conflicts from different opinions in the process of pursuing
good discussion environment. Therefore, this research is to help people understand the effectiveness and benefits from discussing
topics on line through both sides of onlookers and participators. And it helps to know how much the participators accept the
discussion on line. The result of the research shows that “ cognitive disagreement” ,“ behavioral Interference” , negative emotion
", “ deindividuation” ,*“ cues filtered out” ,and*“ the dominance of the computing subculture” are the factors of effecting the
discussion on line. And the purposes of purchasing are affected by the discussions on line as well; it may decrease the intention of
purchasing of the participators.

Keywords : computer-mediated communication conflictd flame war
Table of Contents

googogo
gbooobooobooog
gooobgooobobo
gooooboooog
gooooboooog
gooooboooog
gboooboooboobgn
gooooooog
goooooo
ooooooo
oooooooobg
ooooooobog
ooooooobog
dooooooog
goooboobooo
gboooboobgooobg
gboooboooobobo
gbooobuoobooboooooboo
gboooboobooboooooboo
gooobooogon
goooboobooog
gooooboooog
gooooooog
goooboooboooDg
gogno

oo oo



REFERENCES

0000o0o0ooooEo4) 0000000000000 00oo00oDoo00oDoo0UooDoDo0ooDoDoooooon
0o 00000000000 00D0000000000000D00O00D00O0000D0000DO000o0oOoOooDoOOoo0onOn
000000 OODDND0O00NDoD000o00oooo00D: 0000000000 ooo00ooo0ooooooooog
d0000O0O0OO0DOOO0OOEO)DDODDODDODODODODODOODODODODODOS83O6ES-U D00 DDDDODODDODODODDODDODOO
O00000000o0o0ooo00oDoo0ooooooo0oooooooooRIc)O OO0 oooooooo-000
0000000000000 00ooo00ooo0oooooo0oo00oooooooo@euooooooon:ooooog
ooz 0000000000000 o0o0ooooo0ooooooooooooEIOO0ooooooon
000000000 odDbO0o00o0DoooodoDdooooooooDoooEoS) D000 ooooonoooooooog
00000O000o0o0o0o0oo00bOOo000ooOo00oDoDO00OoE VOO0 OO0D00DDODO0D-000DoOO0DoDO
O00000000o0o0U0oo00ooo0ooo0oooooRODbDOo00ooo0ooDoD0oooooooDooOoooDo
0000000000000 0o000oo0o0ooooooooo@eYUoiooooooo0ooDoooooooooDoooooDo
O000o0o0o0oooEoc4) 0000000000000 UDOo00oD0o0U0oDDO0UoooooEENOLDO
000000 0000o0o00ooooooEce) OO0 0OU00D-00b00000ooDDOoUoooon
0000000000000 00000000Ro04)Ue D00 DD O0O0DDOO0DDOOODODD-ODDOO00DOOO0DOODODOOO
0000000000000 0000000000000D000000OMIC(007) 02007000000 00B2CO0 00000 OO
010 O O http://0rz.tw/qpQle[2009, May 1].0 O O MIC(2008)0 20000 D 0 0 00D O0O00DOOO0ODOOOOOOOOO[@OOOIOO
O : http://0rz.tw/eOAH6[2009, May 1.0 0 0 0000 (2008 0 00 000D OO0OOOO0OOOOOODDOOOD10(1)0 113-1380
od0dRo4)DO0ND000ND0O000ND00N0ND0D0N0N0N0000NDo0U0Do000Do000oDoO0ooooOEIOODDO
O0000000000000000000020053-820000@o0O)IODDODO0O0OODOOO0O0OOO0O0OO0O0OODOOO0ODOOO
00000000000000000000000O000Thurlow, C., Lengel, L., & Tonic, A. (200400000000 O0O0000OONO)
O00:00000(@ 00198600 0)0 Taylor, S. E., Peplau, L. A. & Sears, D. O., Social Psychology (2006)0 D 0 00O OOOOOO:
O000)0@O01997000)0 000000 Alonzo, M. & Aiken, M. (2004). Flaming in electronic communication. Decision Support
System, 36(1), 205-213.Amason, A. C. (1996). Distinguishing the effects of functional and dysfunctional conflict on strategic decision marking:
Resolving a paradox for top management teams. Academy of Management Journal, 39(1), 123-148.Baker , P. (2001). Moral panic and alternative
identity construction in usenet. Journal of Computer Mediated Communication, 7(1), 501-520.Bales, R. F. (1950). A set of categories for the
analysis of small group interaction. American Sociology Review, 15(1), 257-263.Barki, H., & Hartwick, J. (2001). Interpersonal conflict and its
management in information system development. MIS Quarterly, 25(2), 195-228.Blackman, B. I., & Clevenger, T., Jr. (1990). The promises,
possibilities and pragmatics of using pictograph surrogates in on-line messaging: Implications for managing the adoption of computer-mediated
communication technology. Paper Presented to the Speech Communication Associated, Chacago, lllinois.Blackwell, R. D., Paul W. M., & James F.
E., (2001). Consumer Behavior (9th ed.), Harcoint, Inc.Brown, L D. (1986). Managing conflict of organizational interfaces, Addison-Wesley
Publishing Co., Inc., Reading Massachusetts. Figure 1.1 on page 8.Canary, D. F., & Cody, M. J. (2000). Interpersonal communication: A
goal-based approach. Bedford: St. Martin’ s.Castella, V. O., Abad, A. M. Z., Alonso, F. P., & Silla, J. M. P. (2000). The influence of familiarity
among group members, group atmosphere and assertiveness on uninhibited through three different communication medias. Computer in Human
Behavior , 16(3), 141-159.Coser, L. A. (1956). The functions of social conflict. New York: The Free Press.Culnan, K. J., & Markus, M. L. (1987).
Information technologics. In F. M. Jablin, L. L. Putnam, K. J. Roberts & L. W. Porter (Eds.), Handbook of organizational communication: An
interdisciplinary perspective. Newbury Park, California: Sage, 420-443.Cupach, W. R. (1982). Communication satisfaction and interpersonal
solidarity as outcomes of conflict message strategy use. Paper presented at the International Communication Association conference, Boston.Daft,
R. L., & Lengel, R. H. (1986). Organizational Information requirements, media richness, and structural design. Management Science, 32(11),
554-571.Dellarocas C. (2003). The digitalization of word of mouth: promise and challenge of online feedback mechanism, Management Science ,
volume 49(10), 1407-1424.Dery, M. (1993). Flame Wars,. From Dery, M. (Ed.), Flame wars: The discourse of cyberculture, Durham, North
Carolina: Duke University Press.Donaldson, L., & Simpson, J. (1995). Conflict, poser, negotiation. British Medical Journal, 310(6972),
104-108.Dyer, R. , Green, R. , Pitts, M., & Millward, G. (1995). What' s the flaming problem? CMC-deindividuating or disinhibiting? In M. A. R.
Kirby, A. J. Dix, & J. E. Finlay(Eds.), People and computers X. Cambridge, UK: Cambridge University Press.Filley, A. C. (1975). Interpersonal
conflict resolution. lllinoi:Foresman and Company.Foulger, D. A. (1990). Medium as process: The structure, use, and practice of computer
conferencing on IBM’ s IBM PC computer conferencing facility. Unpublished doctoral dissertation, Temple University, Philadelphia.Goode, J., &
Johnson, M. (1991). Puffing out the flame: The etiquette and law of e-mail.[]

[Online]. Available: http://portal.acm.org/ citation.cfm?id=132306 [2009, May 1].Hawisher, G., F. (1992). Electronic meetings of the mind:
Reseach, electronic conferences, and composition studies. In G. E. Hawisher & P. LeBlanc(Eds.), Re-imagining computers and composition:
Teaching and research in the virtual age(pp .81-101). Protsmouth, New Hampshire: Boynton/Cook.Hiltz, S. R. Johnson, K., & Agle, G. (1978).
Replicating Bales' problem solving experiments on a computerized conference: A pilot study(No. 8).Newark, New Jersey : New Jersey Institute of
Technology, Computerized Conferencing and Communications Center.Hiltz, S. R., Turoff, M. & Johoson, K. (1989) .Experiments in group



decision making, 3: Disinhibition, deindividuation, and group process in pen name and real name computer conferences. Decision Support
Systems, 5(1), 217-232.Hiltz, S. R., Turoff, M. (1993). The network nation: Human communication via computer (Revised Edition). Cambridge:
The MIT Press.Hocker, J. L., & Wilmot, W. W. (1991). Interpersonal Conflict (3rd ed.). Dubuque, lowa: Brown.Hoffman, D. L., & Novak T. P.
(1996). Marketing in hypermedia computer-mediated environments : Conceptual foundations. Journal of Marketing, 60(3), 50-68.Jehn, K. A.
(1995). A multimethod examination of detriments of intragroup conflict. Administrative Science Quarterly, 40(1), 256-282.Katz, N. H. & Lawyer, J.
W. (1985). Communication and conflict resolution skills. Dubuque, lowa: Kendall / Hunt.Kiesler, S., Siegel, J., & McGuire, T. W. (1984). Social
psychological aspects of computer-mediated communication. American Psychologist, 39(10), 1123-1134.Kollock, P. & Smith, M. (1996). Managing
the virtual commons: Cooperation and conflict in computer communities, In S. C. Herring (Ed.), Computer-Mediated Communication: Linguistic,
Social and Cross-Culture Perspectives, Pennsylvania: John Benjamins.Kushner, R. (1996). Some ways of looking at conflict, recognizing and
dealing with it. (ERIC Document Reproduction Service No. EJ 517883).Laue. J. (1987). The emergence and institutionalization of third party roles
in conflict. In D. J. D. Sandole & Sandole-Staroste, 1. (eds. ), Conflict management and problem solving.Lea, M., O’ Shea, T., Fung, P., & Spears,
R (1992). Flaming in computer-mediated communication: observations, explainations , implications. In M. Lea (Ed.), Contexts of computer
mediated communication. New York: Harvester Weatsheaf.Lea, M., & Spears, R. (1991). Computer-mediated communication, deindividuation
and group decision-making. International Journal of Man-Machine Studies, 34(7), 283-301.Marvin, L. E. (1995). Spoof, spam, lurk and lag: The
aesthetics of text-based virtual realities.(]

[Online]. Available: http://www. ascusc.org/jcmc/voll/issus2/marvin.html [2009, May 20].Miller, S. E. (1996). Civilizing cyberspace: Policy
power and the information superhighway. New York: ACM Press.Morwitz and Schmittlein. (1992), Using segmentation to improve sales forecasts
based on purchase intent: Which * intenders’ actually buy. Journal of Marketing Research, 29(4), 391-405.0wens, R. G.(1998). Organizational
behavior in education.(4th ed).Englewood Cliffs, New Jersey : prentice Hall.Panteli, N., & Sockalingam, S. (2005). Trust and conflict within virtual
inter-organizational alliances: A framework for facilitating knowledge sharing. Decision Support Systems, 39, 599-617.Plocharczyk, L. (2006). On
organizational conflict: Reaping the benefits of effective conflict management, Journal of Access Services, 4(3), 338-345.Pondy, L. R. (1967).
Organizational conflict : Concepts and models, Administrative Science Quarterly, 12(3), 296-320.Putnam, L., & Poole, M. S. (1987). Conflict and
negotiation. In F. M. Jablin, L. L. Putnam, K. H. Roberts, & L. W. Porter(Eds.), Handbook of organizational communication : An interdisciplinary
perspective. Newbury Park, California: Sage, 549-599Rafaeli, S., & Sudweeks, F. (1993). Project H Codebook.(]

[Online]. Available: http://www.it.murdoch.edu.au/--sudweeks/projecth/ index.html [2009, May 1].Rahim, M. A. (1983). A measure of styles of
handling interpersonal conflict. Acadamy of Management Journal, 26(2), 368-376.Reid, E. (1995). Virtual world: culture and imagination. In S. G.
Jones (Ed.), Cybersociety: Computer-Mediated Communication and Community, California: Sage Publication.Reinig, B. A. & Briggs, R. O., &
Nunamaker, J. (1998). Flaming in the electronic classroom. Journal of Management Information Systems, 14(3), 45-59.Rice, R. E., & Steinfield, C.
(1994). New form of organizational communication via electronic mail and voice messaging. In J. H. Andriessen & R. Roe (Eds.), Telematics and
work. Hillsdale, New Jersey: Erlbaum, 109-137.Richard Wells 0 Henry Balikov (1994). Measuring environmental performance. Electronics and
the Environment Proceedings of the 1994 IEEE International Symposium, 53-57.Robbins S. P. (1992). Organizational behavior. New Jersey:
Prentice Hall, 508.Robbins, S. P. (1996). Organizational behavior. Englewood Cliffs, New Jersey: Prentice Hall.Robbins, S. P., & Judge, T. A.
(2008). Organizational behavior. (13th ed.). Upper Saddle River, New Jersey: Prentice Hall.Robbins, S.P. (1998). Organizational behavior. (8th
ed.). Englewood Cliffs, New Jersey: Prentice Hall.Rose, G.M., and Shoham, A. (2004). Interorganizational task and emotional conflict with
international channels of distribution. Journal of Business Research, 57(5), 942-950.Schiffman and Kanuk (2000). Consumer behavior. (7th ed.).
Prentice Hall, Inc.Short, J., Williams, E., & Christie, B. (1976). The social psychology of telecommunications. London: John Wiley.Sillars, A. L.,
Coletti, S. F., Parry, D., & Rogers, M. A. (1982). Coding verbal conflict tactics: Nonverbal and perceptual correlates of the
avoidance-distributive-integrative distinction. Human Communication Research, 9(1), 83-95.Smith, C. B., McLaughlin, M. L., & Osborne, K. K.
(1997). Conduct control on usenet.(]

[Online]. Available: http://www.ascusc.org/ jcmc/vol2/issued/smith.htmI[2009, May 1].Smith, R. E. & William, R. S. (1982). Information
response models:An integrated approach. Journal of Marketing, 46(2), 81-94.Spears, R., Lea, M., & Lea, S. (1990). De-individuation and group
polaization in computer mediated communication. British Journal Social Psychology, 29(1), 121-134.Spears & Singh (2004). Measuring attitude
toward the brand and purchase intentions, Journal of Current Issues and Research in Advertising, 26(2), 53-66.Sproull, L. & Kiesler, S. (1986).
Reducing social context cues: Electronic mail in organizational communication. Management Science, 32(11), 1492-1512.Sproull, L., & Kiesler, S.
(1991). Connections: New ways of working in the networked organization. Cambridge, Massachusetts: MIT Press.Steinfield, C. W. (1986).
Computer-mediated communication in an organizational setting : Explaining task-related and socioemotional uses. In M. L. McLaughlin (Ed.),
Communication Yearbook (Vol. 9, pp.777-804). Newbury Park, California: Sage. Thomas, K. W. (1992). Conflict and negotiation process in
organizations. In M. D. Dunnette & L. M. Hough (Eds.), Handbook of industrial and organizational psychology. Palo Alto, California: Consulting
Psychogist, 651-717. Thompsen, P. A. & Foulger, D. A. (1996). Effects of pictographic and quoting on flaming in Electronic mail. Computers in
Human Behavior, 12(2), 225-243. Thompsen, P. A. (1996). What' s fueling the flames in cyberspace? A social influence model. In Strate, L. &
Jacobson, R. & Gibson. S. B (Eds.).Communication and Cyberspace: Social Interaction in an Electronic Environment, New Jeresy: Hampton
Press.Turner, J. (1988). E-Mail technology has boomed, but manners of its users fall short of perfection. Chronicle of Higher Education,
Al-Al6.Walther, J. B. (1992). Interpersonal effects in computer-mediated interaction: a relational perspective. Communication Research, 19(1),



52-90.



