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ABSTRACT
The purpose of this research was to discuss the relationship between leisure need and leisure benefit, using the leisure experience as
the intermediary variable, and focus on the senior population in Taizhong County. The advanced age society has become the trends
in the world gradually, and Taiwan enters into the advanced age society from 1993. The individual, the family even the government
unit or the civil society welfare association continuously pays more attention to many questions that caused by the advanced age
population. In this century, the leisure activity already had become the symbol of the life quality. For the senior population,
excepting lengthen the life how to use leisure activity to promote life’ s quality is more important. The purpose of this research was
to discuss the relationship between leisure need and leisure benefit through the senior population. This research focused on the
senior population over 55 years old in Taizhong County. A total of 230 valid questionnaires were obtained through convenience
sampling.
Questionnaires and SEM were used to exam the model of this research and the result showed that the fitness of this pattern is high.
The results of this research are as follows:
1. The senior population’ s leisure need will forward influence the leisure experience.
2. The senior population’ s leisure experience will forward influence the leisure benefit.
Based on this mode, this research reached conclusions, providing the strategy of the senior population’ s individual need awareness,
designing appropriate leisure xperience, and paying attention to the senior population’ s support from their psychology and friend.
When individual, the family or the institution association devotes to advance the senior population’ s leisure activity, they should
pay more attention to the leisure need and the leisure benefit that they want to achieve.

Keywords : leisure need leisure experiencel] leisure benefite[] senior population
Table of Contents

oooooobooobooboobooooobDoboooogn i
oooooOoo0ooboOoboooobooboonDOobDog v
oo0o0bO0obo0oooOOobooooDoobooooobog vi
o00o0DOO00O0oOobOOobo0oooDboooOooooDoog i
oo0odoO0ob0o0oO0obO0obo0ooobOooboOoDOoDogix
gooobo0oboobobboobooobooOobooogx
oooobooboobobobobooboooboooboos
gooobooboobobboboobooboooboos
ooooboobobobobooobooobooboD 3

gooobooobooboboboboobooboobo 4
oooobooobobobobooobooobooboD 4

gooobooobooboboboobooobooobooogs
gboooboobooboboboobooboobooogs
gboooboobooboboboobooboobonoog s
obooooobooooobobooooobobobooogoD 18
UoooboobooooobobooooobOoboboonogD 24
gboooboobooboboobooboobonoog 35
gooobgoobobbobooboobonoon 35

gbooobgoobobbobooboobonoon 35

goooboobooboboobooboobooog sy
gboooboobooboboobooboobooon 38
oboooboobobobobboobooboobononon 42
gooobooboobobboobooobooboooo 43



00000 0o0bOo0obOobboOoboo0obOoOobOononDO 46

O

0000ob0o0obOoboo0obOo0obOobobOoboon 46

gogogbobbbooooobobboogoooboboogg 81
ooooboobobobobboobooobooboobo e2
oo0oobooobobobOobDbooboo0oboobOoobon 68

O

00oobooboooobo0obobobOoboon es8

oboooboobooooobobooooobobobooogoo o
gboooboobooboboobooboobooog 71
oooooobooooobobooooobobobooooon 73

O

O

OoOooooooDooooooDooogooo

Ooooooogdg

A0 0OD0OO0O0OO00bOO00bOo0obOoboOonDg 86

g

10000000000 b0oboboobooboobooD 39
2000 0000000DLO0ODOOODO0ODbDOOD 40
300000 00bOO0bOobOOOobOOobOoOooboO 41
40000000000D0OOOODOOLOOOOO 42
4-100000000000000DOO0O0ODOD 48
4-200000000000000D0O0O00O0ODOOD 49
4-3000000000000000DO0O0Db0O0O0D 49
4-400000000000O0O0O0O0ODO0ODO0OD 50
4-5000000000000000D0O0O0DO0ODO 51
4-60000000DOO0O0DOODOOODOODOODO 52
4-700000000000000O0DO0ODO0ODO 5
4-80 000000000000 0O0ODOO0ODbO0OD 56
4-90000000D000DO0OO0OODbO0ODbOnOD 56

4-100 00000000000 bOO0Ob0OOobOoOobOo
4-11 0000000000000 00Oo0bOoobo
4-120000000000000O0OO0O0ODbDO0ODbO
4-3000000000000DO000DOo0obOoobo
4-140000000000O00DOOCDO0ODbO0ObO
4-150000000b000000obobooooon
4-16000000000D0O0ODODDOOODOODbDOODbO
4-1700000000000000b000b000bO

g

Fgobgbooboobooooboobooobo
4-100000000Db00DbOobOo0obOo0obOooDoo
4-200000000000DOODOODOODODOO
4-300000000b0o0bOobo0obOoobgooo
4-A00000000DO0O0ODODOODbDO0ODbObOO
4-500000000000DbObDOO0ObOoODbOoon

58
59
59
61
62
62
64
65

35
54
57
60
63
66



REFERENCES

00000 O0Bammel, G., &Burrus-Bammel, L. L. (1996)0 0 0000000 U000)000O:000(C0O0DO19920 O O)O Godbey, G.
(00000 00 000000000000 OM@OODOODOODO)OO:000@COO190000) 0000000000094 O0
00000000000 O00]100O: http://www.moi.gov.tw/stat/ survey.aspx [2009, May 110 0 00 0 0 (20020 0 0 O 0 91?°00?
000000000 [@ODCOO]CdOd: http://www.moi.gov.tw/stat/survey.aspx [2009, May 110 0 0000 (oo0)C 00D O8I O OO
000000000 [@ODOO]0dOd: http://www.moi.gov.tw/stat/survey.aspx [2009, May 110 0 0000008 00O O %O O OO
OO00O0[@O0OO0O]00d: http://www.moi.gov.tw/stat/life.aspx [2009, May 11?0 0 0 000000 00 0000000OOCOOOOOOO
OO000[@0D0O0OO0O]00Od0: http://win.dgbas.gov.tw/dgbas03/ca/society/index. html [2009, May 1?20 0000 (20050 000000 OO
000000000000 0D00]1000: http://win.dgbas.gov.tw/dgbas03/ca/society/index. html [2009, May 110 00000000
0@eoog OO0 OOO97?014520 00 0[0 0O 0O]0O0O: http://www.cepd.gov.tw/m1.aspx?sNo=0000455&key=&ex=%20&ic=[20009,
May l]J0OOOO0O@oo9) DO COCOCOCOOCOOCOOOOCOOODOOOUOOIDOO:
http://links.taichung.gov.tw/imp/reoprts/00/00103 [2009, May 1]0 0 020020 0 0 00000000 DOOOOOOOOOO?XxM OO0
gooOoOoOoOoOoOoOoOoOoOOoOoMOoOOOOOOOMWOODOOOOOOOOOOE I ODODODDODDODODDODODODODODODODODODOO
gOo0oOoOoOoOoOoOOOoOOOOOOOOO2rO81-8UOIOO(e9/ oo oooooOoOoOOOOOOODODOODODOODODODOO
O00oOoOoOoOoOoOoOoOowOoO0O0OOO0OO0OOOOOOEIG D20 0000000000000 0OOOOO@EOO)OOOOg
O00:00000ooOoEeU0oooooooo: oooooooooooooEoS) I D0 D00 ooooooog
go0oO0oOoOoOoOoOoleoiso00pgooy)ooooooooooUooUUObOUOOOOOOOOOOOOOODOOODOO
gO00O0OoOoOoOoOoOoOo7»oOOO0reo70D0O0O0OO?2MmO0?0?MM 000000000000 0000:0?2W00000C2oO
go@EoogDODOODODODOODAMOSOIIIOIOIOOOOOOOOOGtaphics&BasicD O O0:00000000O0O0OO?MO0000
g@o3 0000000000000 0000D00D00OD000OOO?2WO00000000?2O0000(ro7DDnnnOng
O000O0O0O0OO00O0O0O0O0O0OOOOOOOOOs3EUOUOD: D000 ODOOE@eYU19U I NN Onoooogg
0049027000000 000000000 COC0OO0OODOO0ODO0O0ODOOOOODOO152023-380200((2007)00O2MC0OOO
gdo00o0oOoO0oO0OoOO0OOOOOOO0OO0OOOUOOMWOOOOOOOODWOOOOOOODWOODOO@OOOOOO
O000000000D0: 0000020020200 00000MW00000000000?M?2W0?2W00000000000O?
0000000000000y 000000000 0ooOo0ooooOoonooDoi1od33-490000((2003) 0000000 LISREL
O000000000D0:00000000@0UODODDOON0N0N0O0OO?2W0O00 0000000000 DWooDoODOoDOOO
0000000000 dodbdb0o00o00odo0oD0Ddo0o0oo0oD0ooD0oDooDO0bOoboooooooogn
goOoOoOoOoOoOo@yoooooooOooOoOoODOODOODOODODOe4O1- 12000001995 000?00 00000000000
O0g1oi1s-280 000196 00000000000 O0OODOODOGE1OIE9-780 00019980 I 00O OOOOOOOOOOOO
go0oOoOoOoOoOoOOOOOOOOOOOOO IO ODODODODODODODOODOODOODOODOODODO OOO0O:0DOoOoOoooOOoO
g@oolOODOODOODOODOOODOODOODOODOODODOOODOOOODOODOSs00143-151000000000000@997 OO0
gOo0O0OOoOoOoOOOOOOOOOOOOOOOOOOOYEO3Y8OOOEIOYDODODOODDODODODODODODODODODODODODOO
gooOoOoOoOoOoOoOoOoOoOOOOCOOOOOOCOOOOOEO)DODODOXMDODODXMDODODOODODODODODODODODODOODOOMDO?O
gOo0oOoOoOoOoOoOooxMmOoO0O0oOOoOoOoMmOboOO0oOOoMmO0ODOD0ODEIg I DX NNNNNNNNONOnonuuooog
OO00OO0OOoOoOoOoOoowOoMwOo0o0O000O0O0020(@o0806) 00094 ooooooo
gdooOoOoOoOoOoOoOOoOOOOOCOCOCOOCOOCOCOObOOERODODODOODODODOXMODOODXMDODODODODODODOXDOODOOO
g00OC0OOOoOoOoOoOo2wWOoOoOooEeteOOODODODOODODODODODODODODODODODODODODODODODODODODODODODODODODODODOO
01990 0000000000000 D0OD0OD0D0OD0DODODODODODODO420158-1640 0001900 00O0O0O0O0ODOOODODOOODOO
g00O00OO0OO0OO0OO0OOOOOOOEODODODODODODO?MWOOO0OXMWO0N0N0N0N0N0N0N0N0N0NOWoW000000?WmO?™
do000o0oO0O0oO0OoOoOo2MW0O00O0O0O00OODWOO0ODOEADODODODODDODODOODOODODODOODODOODODODODODODODOODODODOO
O000O0OO0OO0OO0O0OOOOOOOODOEYODODODODODODODODODODODOODODODODODOODOODOOOOOODOOOOOOOOOO
O000000O0O0O0O0OO0ODOODOOOODOOODEODODODOODOODOOS0-75S000000000000O0ODODODODODOODODODODODO
0000000000000 0ODO@UODODODODDODDODDODDODDODODNDONDODODO0OD0O0O0OO0OO0OoOOoOoOoOoOoOn
001027370 0000000 DO 000DODOO0OOO00O0ODOO0O0ODOOO0OODODOS)O1~160000@00)DODODO
000000000000 D00D:0b0b000O127-1280 000198 0000 000DODOOD:0D0D0ODOO0OORo4)ODOONO
goooooOooOoOoOoOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOODOOOOMDODOODOOODOO
gooOoOoOoOoOOOOOOOOOOOOOOOOOOOOOOOO2eMWO0O00000000DOEOOODOODODODOOOODOOO
OO0O0O0O0O0O0OO0OOoOO1@o1-2s0000000000000000000000000009095-1230000 00700000
go0OOOoOOOoOOOOCOOCOOCOOOCOOOOOOOOODODODOODODODOODODOD(1998)0 Leisure, Recreation, Outdoor
Recreation 000000 0O44)097-1000 00019950 0 000 0DODODOODOOOOOOOOOOOOOOOOOOONO1L(4)039-53
goO0CO@ouOopoOooOoOoOoOoOODOODOODOODOODOOOOOOOOOOODOOOODOODOODOODOODOODOOO@e8E OO
gooOoOoOoOoOoOoOoOoOOOOOOOOOOOOCOOOOOOOOOOOOOYOOODODDODDODODODOODODODOOODODODOOO



OO00O0si0215-2400 0009000000000 0O0O0O0ODO0ODODODODOOD:0000O0OOERUUOPUBDOOODODOO
go00oO0OO0O0OoOOoOOoOOOOOOOOOOOOOOOOOOOOEYDODDODDODDODDODDODODDDODODOOODODODOOODOOOOO
g000oO0oO0O0OO0O0O0OO0OO0OOOO0OOOOOOOOOOOOOOOOWGODDODDODDODDODDODODODDOODOOODODOOOODOODOOO
00000000000 0DOO00DO0O0O00DODOO0D0OOOnOAjzen, 1.(1991). Benefits of leisure: A social psychological perspective.
In B. L. Driver, P. J. Brown, & G. L. Peterson (Eds.), Stage College (pp.411-417). Pennsylvania: Venture Publishing.Beard, J. G., & Ragheb, M. G.
(1983). Measuring leisure motivation. Journal of Leisure Research, 15(3), 219-228..Bright, A. D. (2000). The role of social marketing in leisure and
recreation management. Journal of Leisure Research, 32(1), 12-18.Csikszentmihalyi, M. (1975). Beyond boredom and anxiety. San Francisco:
Jossey-Bass.Csikszentmihalyi, M., & Kleiber, D. A. (1991). Leisure and self actualization. In B. L. Driver, P. J. Brown, & Peterson, G. L. (Eds.),
Benefits of leisure (pp.91-102). State College, Pennsylvania: Venture.Csikszentmihalyi, M. (1997). Finding flow: The psychology of engagement
with everyday life. New York: Basic Books.Denzin, N. K. (1984). On understanding emotion. San Francisco: Jossey-Bass.DeVellis, R. F. (1991).
Scale development theory and applications. London: SAGE.Driver, B. L., Brown, P. J., & Peterson, G. L. (1991). Benefits of leisure (pp.411-417).
State College Pennsylvania: Venture Publish.Driver, B. L. (1997). The defining moment of benefits. Parks and Recreation, 32(12), 38-41.Fornell,
C., & Larcker, D. (1981). Structural equation models with, unobservable variables and measurenient error. Journal of Marketing Research, 18,
39-50.Hair, J. F. J., Anderson, R. E., Tatham, R. L., & Black, W. C. (1998). Multivariate data analysis. New Jersey: Prentice-Hall.Hatcher, L.
(1994). A step-by-step approach to use the SAS system for factor analysis and structural equation modeling. North Carolina: SAS
Institute.Henderson, K. A., Bialeschki, M. D., Shaw, S. M., & Freysinger, V. J. (1996). Both gains and gaps: Feminist perspectives on women’ s
leisure. State College, Pennsylvania: Venture Publishing, Inc.Iso-Ahola, S. (1980). The social psychology of leisure and recreation. Dubuque
Louisiana: Willian C. Brown.Kelly, J. R. (1996). Leisure (3rd ed.). New York: Allyn and Bacon.Lavery, P. (1974). The demand for recreation. In P.
Lavery (ed.). Recreational geography (pp.21-50). Newton Abbot, London, and Vancouver: David and Charles.Lounsbury, J. W., & Polik, J. R.
(1992). Leisure need and vacation satisfaction. Leisure Sciences, 14, 105-119.Mannell, R. C. (1980). Social psychological techniques and strategies
for studying leisure experience. In S. E. I1so-Ahola (Ed.), Social psychological perspectives on leisure and recreation (pp.62-88). Springfield, lllinois:
Charles C. Thomas.Mannell, R. C., & Kleiber, D. A. (1997). A social psychology of leisure. State College. Pennsylvania: Venture.Marsh, H. W.,
Balla, J. R., & McDonald, R. P. (1988). Goodness-of-fit indices in confirmatory factor analysis: The effect of sample size. Psychological Bulletin,
103, 391-410.Maslow, A. H. (1970). Motivation and personality (3th ed.). New York: Harper Collins.Neulinger, J. (1974). The psychology of
leisure. Springfield, lllinois: Charles C. Thomas.Neulinger, J. (1981). The psychology of leisure (2th ed.). Springfield, Illinois: Charles C.
Thomas.Sethi, V., & King, W. R. (1994). Development of measures to asses the extent to which an information technology application provides
competitive advantage. Management Science, 40(1), 1601-1627.Tinsley, H. E. A., & Tinsley, D. J. (1986). A theory of attributes, benefits, and
causes of leisure experience. Leisure Sciences, 8(1), 1-45.



