A Study on the Consumer Behaviors and Satisfaction for Biking at the Houfong Bikeway
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ABSTRACT
This research aimed at discovering the participative behaviors and satisfaction of bicyclists who take the tour on the HouFong
Bikeway, Taichung, Taiwan. Subjects were that of bicyclists riding on the HouFong Bikeway. By using a questionnaire survey, the
researcher chose demographics, participative behavior, and satisfaction as the research tools. Totally 450 copies of questionnaires
were sent, and the retrieval copies were 405 that made the retrieval rate counted for 90%. Data acquired from questionnaires then
proceeded with statistical analysis through descriptive statistics, independent sample t-test, Pearson produc t-moment correlation,
and One Way ANOVA. The results are as follow:
1. For people coming visit the HouFong Bikeway, male are predominated than that of female consumers. In terms of age, people in
their 31-40 are the biggest group. When referring to educational background, it is institute or high school graduates that are the
most consumers to use this route. Speaking of occupations, people in the field of industrial and business take the biggest shares. Most
users of the HouFong Bikeway have been married, and their average income hitting the range of 20,001-30,000 NT dollars counted
the most. Most often than not that consumers will rent bicycles when
they come down this route, and the rental informa tion mostly provided by their friends or relatives. With regard to frequency, it is
fewer than once that take the biggest share, and the riding time for 1-2 hours are the most common.
2. Different gender, age, occupation, educational background, marriage status, and monthly income of bicyclist consumers show
significant differences on participative behaviors.
3. Different gender, age, occupation, educational background, marriage status, and monthly income of bicyclist consumers
demonstrate significant discrepancy on the user satisfaction.
4. There are significant correlation between participative behaviors and user satisfaction of bicyclist consumers.
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