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ooogd

E-mail: 9805866 @mail.dyu.edu.tw

ABSTRACT
The purpose of this study was to explore the relationship among technological innovation,company’ s reputation, and company’ s
financial performance in the construction and its upper stream steel industry.
The study used regression analysis to analyze these relationship factors.Various regression models were built by using SPSS version
12.0 and data used were retreated from Common Wealth magazine and companies published financial reports.
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