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the Senior- Grade Elementar
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ABSTRACT
In recent years, the national income increases make people's life type attitude cha- nge gradually with economic growth. Recently,
the business of the Theme Parks is economically facing many difficult predicaments. The reasoning is based on the preference of the
nationals and the activities of the diverse tourisms. According to be in the pressure of the business operation, providing the services
that the tourists thought which are valuable and expecting that the former tourists will come back to consume again are one of the
pivot factors to resolve these predicaments The purpose of this research is to investigate the travel motivation, satisfaction and
willingness to revisit of The Theme park, and to analyze the attributes of the theme park service facilities for future improvement and
the factors to the visitors’  willingness to revisit.
The data was analyzed by using descriptive analysis, t-test, one-way ANOVA, Pearson correlation, factor analysis, reliability analysis,
and multiple regression. The effective questionnaires were 483.The results are as follows.
1. The results of the study had shown that different attributes of students have significant difference on travel motivation. There are
high correlation between travel motivation, satisfaction and willingness to revisit.
2. The major objectives for the elementary students participating were to relax the body and mind.
3. It revealed upright direction between motivation and expectation, motivation and satisfaction by Person correlation analysis. The
travel motivation was higher, the expectation and the satisfaction were also higher.
4. According to the result of multiple regression, the satisfaction was higher, the expectation, the travel motivation and willingness to
revisit were also higher. And in order to increase visitor's satisfaction, to offer the comfortable recreation facilities is the best method.
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