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ABSTRACT
This research will be mainly discussed about residents to the cognition of tourism impact, tourism development participation
attitude, and relationship between tourism impact and participation attitude about tourism development toward Yung Chin
residents. Through questionnaire surveys, the analyses of interview results, the study is provided conclusions as following:
1. It is more obvious that traditional local industries are declining for Yung Chin residents’ leaving away from their country than
those before. Thus, Yung Chin residents hope that tourism developments can increase developments of local other industry
developments, and add job opportunities of local persons. Then, it will decrease its outward population, and promote total local
living environment in Yung Chin. And its traditional history sites will be much cared and protected.
2. Yung Chin tourism development level is in the first step of exploring. Local residents did not take tourism as method of living
economically for few tourists’ coming here. The local government takes place few tourism development . activities. Most
interviewed residents have not had chances taking tourism development activities. Hence, there exist differences to tourism impact
for Yung Chin residents’ seeing, touching or chatting with tourists more and more. Besides, local persons will have variations
toward the cognition of social culture tourism impact and . the cognition of environment tourism impact if they decide to join
community origination. Therefore, residents will have have variations toward the cognition of environment tourism impact if they
decide to engage in relative tourism occupation. Local residents will also have discrepancies of joining community origination, if
taking tourism development activities and participation attitude tourism development for their touching or talking to different
tourists more and more. Yung Chin people will be doubtful about their participation abilities of tourism development if they decide
to go for relative tourism occupation.

3. The items of tourism developments to Yung Chin residents are paid attention: the establishment of Yung Miou Yuan Leisure
Farms, the arrangement of Chef Kan Origin Cultural Park, and residents’ providing improvement ideas of relative activities to
tourism developments. The cognition of tourism impact toward Yung Chin residents’ cognition of tourism impact is significantly
related to their participation attitude in the tourism development. .

Key Words : cognition of tourism impact about tourism development, participation

attitude, Yung Chin residents
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