Community Residents'Participation in Community Empowerment-A Case Study of Gaolin
Community
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ABSTRACT
The concept of “ Think Globally, Act Locally” is to expand the horizons of a community through government’ s promotion of
community empowerment and allow residents to understand the content and diversity of their community through implementation
of community empowerment.
This study selected Gaolin Community in Gukeng Township as the research field to investigate community residents’ perception
of, participation in, and satisfaction with community empowerment. The research method was mainly based on questionnaire survey
and qualitative interview. Through I.P.A. (Importance- Performance Analysis), it was found that community members’
engagement in community empowerment could enhance not only their living quality and but also their understanding of the customs
and beliefs within the community. Besides, insufficiency of public facilities, preservation of community cultural assets, and promotion
of local cultural features were weaknesses of current community empowerment and could be the directions for future development of
community empowerment.
Results showed that residents in this community generally held a conservative attitude toward community empowerment. As
population aging was serious in this community, “ human” became the main driving force and also the main resisting force in
community empowerment. Residents had a higher level of participation in recycling of community resources, development of the
butterfly ecological park, and community care. Their participation in environmental and landscape maintenance, development of
economical industries, and environmental protection should be further improved.
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