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ABSTRACT

The purpose of this study is to understand the self-concept, relationship between peer relationship and the types of consumption

behavior of six-grade students. The questionnaires used in this study included “Self-concept Scale” , “Peer Relationship Scale”

and “Consumption Behavior Scale”. This research sampled 904 six-grade students randomly from Taichung and Changhua, then

pick up 594 students who have allowances. The results were as follow:

1. There are significant gender differences in the peer relationship self-report. Girls got higher average score than boys. There are

also significant differences in moral-ethical self and personal self. The former girl is higher than boys, the latter is that the boy is

higher than girls. Besides, Boys had higher tendency on the “creative type” of consumption behaviors.

2. Family socioeconomic status (SES) didn’t significantly affect peer relationship and self-concept. There are SES differences on 

“Social anxiety” of relationship self-report and “creative type” of consumption behaviors .

3. There are significant correlations between self-concept, peer relationship and consumption behaviors of the sixth grade students.

4. The analysis of regression found that moral-self, physical self, school-self, friendship, imitation could effectively predict “Show off

and impulsive” type of consumption behaviors. Social anxiety, imitation and school-self could effectively predict “Novelty and

conformity type” of consumption behaviors. Finally, gender, psychology-self, friendship, imitation could effectively predict 

“Creative type” of consumption behaviors.
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