Quality Function Development in the Instant Noodles Industry
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ABSTRACT
Keep to provide product of innovation is necessary in a very competitive environ-ment. New product is a important factor that
company remain in the environment. Development of instant noodle product seems a simple work, but actually that is com-plete
work. Because developing new instant noodle product need skill of manufacture and experience of professor and customer's demand.
Customer's demand. is the most important factor of success for develop new instant noodle product. In this study, using Kano-model

understand that what is customer’ s demand factor and what isn

't customer demand factor. After that we need to understand that

each Kano factor have deferent influence for customer. In this study, using quality function development for bowl’ s instant noodle
product of W food company develop new product. Because quality function development can combine customer’ s demand and
company’ s skill of manu-facture for new product, so quality function development let new product have more success chance in the

marking.

Keywords : Kano-model factord customer satisfaction] quality function develop-ment.

Table of Contents

goooboooboboboboooboooboobooooo
goooboooboboboboooboooboobooooo
gboooboobobboboobooboobooboo
gbooobgoobobboboobooboooooboo
gbooobgoobobbobooboobgooooooo
gooobgoobobbobooboobgooooooo
gboooboobobbobooboobgooooooo
gbooobuoobobbobooboobooobooooo
gbooobuoobobbobooboobooobooooo
goooboobobbobooboobooobooooo
goooboobobbobooboobooobooooo
gbooobooboboboboobooboobooooo
gooobooboboboboobooboobooooo
ooooboobobobobooboooboobooooo
O000ob00b0OKanoOOOODOOOOODOOODOOO
oooobooboboboboobooobooboooboo
gooobooboboboboooboooboobooboo
gooobooboboboboooboooboobooboo
goooboooboboboboooboooboobooooo
goooboooboboboboooboooboobooooo
gboooboobobboboobooboobooboo
gbooobgoobobboboobooboooooboo
gbooobgoobobbobooboobgooooooo
gooobgoobobbobooboobgooooooo
gboooboobobbobooboobgooooooo
gbooobuoobobbobooboobooobooooo
gbooobuoobobbobooboobooobooooo
gboooboobobobobooboobgoobooooo
goooboobobbobooboobooobooooo

v
Vi
vii
viii
X
Xiii

0 o OO W N -

14
22
22
24
27
30
32
32
34
44
51
54
54
55
57

ogbADOO0DODOODO0ObDOObOObDbOObDOOD 61

goBObDOD0OO0OOKanocODOOOODOOODOOODOO 67



gochoOobooddooDobooodoboboOoOoOoono 7o
0O0DbOdO0OD0O0OD00000KanoOOOQOQOOOOOO 72
OO0EDODOOOODDOOOScheffetl 00 OOOOOO 80
02-100000000000000DO00000DO00O00O 17
0 2- 2 Schvaneveldt, Enkawa, and Miyakawal (0 0 O 00 O
0J000oo0oo0O0000o0oooOo0ooooooog 18
031000000000 0000000000D00O000 24
4-10000000000DO000DO0OD0OO0OOoOoO0Og 33
4-200000000kano0 0000 OO0OOODOO 35
4-3000000000kanc0 00 0O00O0OO0DOO 35
4-40000000000D000DO0OD0OODOO0OOO 36
4-5000000000000000D0OD0OO0O0DOO 41
4-60000000D000D00O0DODOOOOOODOO 41
4-700000000Schef,e0 0000 0OODOOONO 43
4-80000000000DO00DO0OD0ODOOOOOg 43
4-90000000000D00DO0OD0DOODOOOOO 45
4-100000000000DO0ODODOOOOODOOOO 47
4-1100000000000O0DOO0000O0DODOOOO0 48
4-12000000000000D000000DDOOO0d 49
4-3000000000000DO000000DDOOO0 50
D-1000000000000000kano0 0000000 0ODDODOOOOOODODODOOOODODOOO

Oooooooooooogg

72
0 D-2
0000000000000000kano0 00000000000 000000000000000

72

0D-3000000000000000kinocd 0000000000000 000000000O0O0OOO
73
0D-40000000000000000knod000000000C0C00000000000O0OOOO
73

0 D-5

00000000000 Oknod 0000000000000 O000000000000OOOO00

74

0D-600000000000O0O0kno0 0000000000000 COO000000000OOOOOO
74
0D-7000000000000kano00000000000000C0C0O00000000000O0OCOO
75
0D-80000000000000kno0000000000000CCOO000000000O00OOOO
75

0D-9000000000000kano0 0000000000000C0C00000000000000C0OCO
76
0D-100000000000000kno00000000000000C000000000000000C
76
0D-11000000000000kano000000000000000C0D0D000000000O000OC
77
0D-120000000000000kano0000000000000C0CO0D00O0000000O0OOOOO
77
0D-130000000000000kano00000000000000C0COO0D0O00000000OOOOO
78
0D-1400000000000000kno0000000000000C0C0O0O000000000O0OOOO
78

0 D-15

O00000C0OkanoDOODOD0O0O0000000O0 79

0D-1600000000kano0 000000000000 79



E-10000000000D00ODOOSchefeODOODO 80
E-20000000000D000OOSchefeC0DOO0O 81
E-30000000000DOsScheffef0000O0OONO 82
E-40000000000DOScheffef0000ODOODO 83
E-500000000000Scheffe0 0000000 84
E-600000000000OScheffe0O0ODOOO 85
1-1000000000b00b0o0b00boooo 4
2-1000ob0oboooboobooboobooooooo nn
2-200000000OO0DbObObOObOObDObOnOO s
2-3000000000Db00b0obO00bO00nbng 14
2-4KanoU DO ODOOODOOODOO0ODOODODOODOO 15
Fl10b00bbo0oboobooboboobooog 22
F2000000000D0OO0DOODO0ODbO0ObOO 31
4-100000000000O0D00O0bO00DbOonD 33
4-2000000000000000DO0ODO0ODO 5
4-300000000000O000O0DbDO00DbOobOD 5
4-400000000000O0O0OO0ODO0ODO0OD 53

Oooooooooooogogogooo

REFERENCES

gO000OO0O0OOOoOoOoOoOEOgOOODOODODODODODODOODOODODODOODOODODODOODODODOOEOUOIODDOO:
http://acc.thu.edu.tw/srrr/096/9604.pdf [2008, November 4]0 0 0 0 (20030 0 O kanoO OO DO OO OODOODOODOODOODOODOOOO
go000O0oO0oO0oO0OO0OO0O0O0OO0OOOOO0OO0OOOOOOOOOOOOOEIA)DODODODDODODDODOODODOOOOODODOOOOOOOOO
O00000O0O0O0O0O0O0O0OOOOOO0OOOOODOOOOODO@eUOOOODOODOOO0OODOO0O0OO0O0O0OONO: 0000000
OO000EoceODDODODODODM@MOODIOOO:
http://www.cybeone.tw/ItemDetailPage/SearchResult/05SearchResultContent.asp?Keyword=0 0 00 0 0 O 0 O &MMContentNolD=26674
[2008, November 20|10 0 0 0 (20040 0000000000 OOOIO0OO:
http://www.cybeone.tw/ItemDetailPage/MainContent/05MediaContent.aspx?MMMdiaType=OutstandingAd&offset=192&MMContentNolD
=11386 [2008, November 300 0000 O00O0OOOOOOOODO?PM0O@A94) 0 0000000000 O0O0O0O0O0OOOOOO21(5)
033-41000000000000000() oooooooooo0obo0o0O0O0O0ODOO0O0ODO0ODODO47O370000O (2006000
0000000oO0od[oooo]odo: http://www.gmp.org.tw/newsdetail.asp?id=3934 [2008, uly 4]0 0 0 00000000 ODOODO
O00O0C0O@oUDOKanocD D OO ODODODOOOOOOOOOOOOO37(7) 0334200001993 0 0000000000000
OO0O0O0O0O0OOoOoOoO2ob)27-330 0001990000000 D0ODODODDO260091-930 000 00 O Benner, M., Linnemanna, A.
R., Jongena, W. M. F., & Folstar P. (2003). Quality function deployment (QFD)-can it be used to develop food products? Food Quality and
Preference, 14, 327-339.Bossert, J. L. (1991). Quality function deployment-a practitioner’ s approach. New York: ASQC Quality Press.Cohen, L.
(1995). Quality function deployment: how to make QFD work for you. Massachusetts: Addison-Wesley Publishing Company.Conti, T. (1989).
Process management and quality function deploy-ment. Quality Progress, 22(12), 45-48.Griffin, A., & Hauser, J. R. (1993). The voice of the
customer. Mar-keting Science, 12(1), 1-27.Hauser, J. R., & Clausing, D. (1988). The house of quality. Harvard Business Review, 66(5/6),
63-73.Linnemann, A. R., Benner, M., Verkerk, R., & Boekel, M. A. J. S. van. (2006). Consumer-driven food product development. Trends in Food
Science and Technology, 17(4), 184 - 190.Matzler, K., & Hinterhuber, H. H. (1998). How to make product de-velopment projects more successful
by integrating Kano’ s model of customer satisfaction into quality function deploy-ment. Technovation, 18(1), 25-38.Schvaneveldt, S. J., Enkawa,
T., & Miyakawa, M. (1991). Consumer evaluation perspectives of service quality: evaluation factors and two-way model of quality. Total Quality
Management, 12, 149-161.Sullivan, L. P. (1986). Quality function deployment. Quality Progress, 19, 39-50.Urban, G. L., & Hauser, J. R. (1993).
Design and marketing of new products. New Jersey: Prentice Hall.Viaene, J., & Januszewska, R. (1999). Quality function deployment in the
chocolate industry. Food Quality & Preference, 10(4-5), 377-385.



