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ABSTRACT
The main purpose of this study was to exam the relationships between tourists’ involvement, recreation conflict, and coping
behavior in Dong-Fon Green Corridor. The study has been carried out through a questionnaire survey based on convenience
sam-pling in which 700 questionnaires had been handed out and 644 valid questionnaires were returned. The retrieval rate was up
to 92%. The SPSS Windows for 12.0 was adopted for data analysis, and the findings were: 1. Most tourists of Dong-Fon Green
Corridor agreed with centrality of lifestyle on involvement, and adopted displacement and direct activity to cope with the few
recreation conflict. 2. It showed significant dif-ferences on involvement due to the different marital status, ages, education level,
occu-pations, monthly income, partners, and frequency of visits. 3. It showed significant dif-ferences on recreation conflict due to the
different marital status, ages, education level, occupations, monthly income, partners, and frequency of visits. 4. It showed significant
differences on coping behavior due to the different marital status, education level, monthly income, and frequency of visits. 5. There
were significant positive relationships between involvement and recreation, recreation conflict and coping behavior, and also
involvement and coping behavior. 6. Self expression provided a certain degree of pre-dictability to recreation conflict; so did self
expression and recreation conflict to coping behavior.

Keywords : involvement( recreation conflictC] coping behavior(l Dong-Fon Green Corridor
Table of Contents

ooooOoooooO00ooo0oUoOoooOoUOooOoUO0OooOooOOOWooDOoOoOoOoDObOOoUOoDboOooOoDbOO
cooooivoOobOooooooOoooooOoooooooboooO00ovOobOOoOOoOoODooDOooDooOooDoooo
cooOooOovibbooooooOoUooooOoUooOoooOoUooDooOoOobOviiOODOoOoOOoDOoOOooOoDoOOoo
oO00d0o0o00d0xiooooooooooOoooooOoUoOoooOoUooooU 10D oooUoobooooooo
goooboobgo2b0boobooboobooobooboobooboob 3bboboobooboobobobo
goooboobob40b00b00ObOo0bOoObOObDOO0ObDOO0ODbOb0DbO400b00O0ODOO0ODODODODO
goooboobobob4000b000DbO0O0DODODOODOODOODOODODOSSObDOO0ODbDOO0ODbOODbDODO
gooobooboobobo7ooboobooboobooboobooboobobobyOooboobOooboOobo
goooboobobboob sgboobooooboooboobobobooboobobo4oobooobooboo
oooobooboboboboovooobooboboobooboobooboobDoooD 400bOooboboo
ooooboobobobobboobo 2zroboobobboobo0obo0obobobobDbooboDoo 2rbooboboO
ooooboobobobobbooboob 2800b0b0b00obD00obDO0o0ObOobODbOOobDbOOobDOoOobO 2900000
ooooboobobobobboobooobobo 29b0bbobooboobobobobDbooboDoobOoob 29000
ooooboobobobobooboooboobo bbb oboboobDbooboDooboobUoo 360
goodoboobobobooboooboobooboooo bbb ooboboboboooboobOoo
ooodoboobobbooboooboobooboobDob 4200000 oobUobDbooDoobUoobOoo
gooboobooboboobooboobooboobo440bobboboobooboboboobooobooon
b oboobooboboobooboooboobooboossbubboboobooboooboobooobooon
oo oobooooooobooogobobooooobooooe20b0bbooDobooOooDOobbOOoDODO
gbogoobooboboobooboooobooboobo7nnobobooboobooobooboooboooon
gboob obooboboobooboboobooboobooboo»wbobooboobooooboooooon
goooobg wobooooboobooboooboboobooboowbhobobobooboobooboobo
gooobgoob voboobooboobobboboobooboooo 1A boboobooDon
gboooboooobgoono 92

REFERENCES



000000 000RIQUOIDDDOOND0OOUNDN0O00NNDDON0NDN0O000ND00OUDO000DoOoD0OoDoDOooooo0og
0000000 0000000@eee)Uiioooioo00ooo00ooo00ooo0ooonDo1Nl)0ess40d 000008 OO
O000000000000000000000D021()027-500 000D ODODODOOO0ODOOOOOOOODOOOOOOO
0000000000000 00000000000000000oo00DoOo000D OoOo0o0Oo0ooOoEIOOOOOOO
00000o000: 000000 00oo0ooooooEoUINDD 0NN oo0ooNoooooooooooooooooon
00000004@083910 OO0 DO ODDODOODOONDODOOODOOODONOODOD—000000000000000OO0O0O
00000000 o00ooo000oooooooooooooo@euooooooooooooooooooooooooooon
000000 o0ooooo@esuoooooooooooooo00oooo0oooo0ooooooooooooni1Qol-180d O
oo I0DO00ID0O000NDN000N0N000N0N0O0O0U00D0O00D0O00000000000O0o00g 0O0O(oosdd
000000000000 DOO0DO0000o0o0o0DO0DO000oo0oOooOo oO0oEIOYDDOODOODOOoooooooooag
0000000000000 000000000D000000@es)y0DOO000o0oo0: 0000 odgRooDOOunDoo
0000-00000000D0O0000o0o0ooDod0oooooooD ODodERobooDoooooogoooDooooooon
0000o0o00ooooooo0o0oDo0o0ooo00oooDO00ooO0o0ooOoDO00 DooDoD0oooooooOoOoooDoOooon
O000000ROQU DOODUDDD0D0DO00D0OO00DO0O0D0N: 000000000 0D0gRocs) D000 OoDoDOUDOoO
o00o0o0o-000000000000o000oo00ooo00oooD0UDoO00 DooEOOD oo oooDouoooon
00000000000 00ooO000o0o000oDo00o0o0o0ooO00D 0ooooooEIg IO INDDOonooog
O000000000000000051)061-970 DO ORI OIDDOODODODOOODOOD:0DDOO120 OO0 (2005000
0000000000000 0o000o0o000oo00o0o000Doo00Do000ooDoDO0 oooEIUIDDDOOOooog
0000000000 00ooo00ooo000oDo00o00o000oo0U0D0o0000o0D000D0DD0000o0O00DD OO
0@eo4)0 00000000000 000000000000000D00O000000O0EIg OO OO0 OODDDOOOooOg
0000000000 00000000000000000000000000000000 0000000 @eY )OO Ooog
O000000000000000008(20109-1320 00099 I 0DDD:0000000000O0OO0ODDOOO0S4)0O 75920
oooRI3UOIND0OO0ID0O000ND0O000N0O000No000DoO00D0o000Doo00oo00 oooEesIOOOOO
O0000O0O0OO0O0O0O0OODOOOOOs3gO117-1300 0000000000000 000 0D0OROGDODDDODDODDODDODDODDOD
0000000000000 IDODOO0NDDO0N0DN0O0O0N0DoDOo0oooooo07000000000000O0O00O0OA0
0000 (pp.120-134)000:00000000000 000000019Y¥UOD0O0O0O0O0O0O0ODODO0ODODOOODODODOEQ)OS5-79
0000 OOCODNDDODOO0DON0OOONONDOOU0O7000D: 000000 0000000000000 0000OO0O (00200
000000000 0oOooO/0000000000000D0000015(1)01-130 O0OO0OdDO Caremen, B. C., Enrique, M. A, &
David, M. R. (2007). The influence of market hetero Geneity on the relationship between a destination image and tourist future behaviour.
Tourism Management, 28, 175-187. Echtner, C. M., & Ritchie, J. R. B. (1991). The meaning measurement of destination image. Journal of Travel
Studies, 2(2), 2-12. Festinger, L. (1957). A theory of cognitive dissonance. Stanford. CA: Stanford University Press. Graefe, A. R., Vaske, J. J., &
Kuss, F. R. (1984). Social carrying capacity: An integration and synthesis of twenty years of research. Leisure Sciences, 6(4), 395-431. Gunter, B., &
Gunter, N. (1980). Leisure styles: A conceptual framework for modern leisure. Sociological Quarterly, 21(3), 361-374. Hammitt,W. E., & Patterson,
M. E. (1991). Coping behavior to avoid visitor encounters: its relationship to wildland privacy. Journal of Leisure Research, 23(3), 225-237. Havitz,
M. E., & Dimanche, F. (1990). Propositions for guiding empirical testing of the construct in recreational and tourism contexts. Leisure Science,
12(2), 179-196. Havitz, M. E., & Dimanche, F. (1997). Leisure involvement revisited: Conceptual conundrums and measurement advances. Journal
of Leisure Research, 29(3), 245-278. lvy, M. I., Stewart, W. P., & Lue, C. C. (1992). Exploring the Role of Tolerance in Recreational Conflict.
Journal of Leisure Research, 24(4), 348-360. Jackson, E. L., & Wong, R. A. (1982). Perceived conflict between urban cross-country skiers and
snowmobilers in Alberta. Journal of Leisure Research, 14(1), 47-62. Jacob, F. R., & Schreyer, R. (1980). Conflict in outdoor recreation: A
theoretical perspective. Journal of Leisure Research, 12(4), 368-380. Johnson, A. K., & Dawson, C. P. (2004). An exploratory study of the
complexities of coping behavior in Adirondack Wilderness. Leisure Sciences, 26, 281-293. Kim, S. S., Scott, D., & Crompton, J. L. (1997). An
exploration of the relationships among social psychological involvement, behavioral involvement, commitment, and future intentions in the context
of birdwatching. Journal of Leisure Research, 29(3), 320-341. Krugman, H. E. (1965). The impact of television advertising: Learning without
involvement. Public Opinion Quarterly, 29, 349-356. Laurent, G., & Kapferer, J. N. (1985). Measuring consumer involvement profiles. Journal of
Marketing Research, 22(1), 41-53. Lazarus, R. S., & Folkman, S. (1984). Stress, appraisal, and coping. New York: Springer. Manning, R. E. (1986).
Studies in Outdoor Recreation: a review and synthesis of the social science literature in outdoor recreation. Corvallis, Oregon: Oregon State Uni
Press. Manning, R. (1999), Studies in outdoor recreation: Search and research for satisfaction. Corrallis, Oregon: Oregon State Uni. Press
Mclintyre, N., & Pigram, J. J. (1992). Recreation specialization reexamined: The case of vehicle-based campers. Leisure science ,14(1), 3-15.
Mclintyre, N. (1989). The personal meaning of participation: Enduring involvement. Journal of Leisure Research, 21(2), 167-179. McQuarrie, E., &
Munson, J. (1987). The Zaichkowsky personal involvement inventory: Modification and extension. Advences in Consumer Research, 14, 36-40.
Miller, T. A., & McCool, S. F. (2003).Coping with stress in outdoor recreational settings: An application of transactional stress theory. Leisure
Sciences, 25(3), 257— 275. Olivia, H. J. (1999). Understanding and Measuring Tourist Destination Images. International Journal of Tourism
Research, 1(1), 1-15. Poff, R. A. (2002) .Understanding the relationships between involvement, commitment, and future behavior intentions of



kayakers and canoeists using structural equation modeling. Unpublished doctoral dissertation, University of Oregon. Ramthun, R. (1995). Factors
in user group conflict between hikers and mountain bikers. Leisure Sciences, 17(3), 159-169. Robinson, D., & Stevens, T. (1990). Stress in
adventure recreation: Types of stressors and their influences during an extended adventure-based expedition. Journal of Applied Recreation
Research, 15(4), 218— 238. Schneider, 1. (2000). Revisiting and revising recreation conflict research. Journal of Leisure Research, 32(1), 129— 132.
Schneider, I. E., & Hammitt, W. E. (1995). Visitor response to outdoor recreation conflict: A conceptual approach. Leisure Science, 17(3), 223-234.
Schuster, R. M., Hammitt W. E., & Moore, D. (2003). A theoretical model to measure the appraisal and coping response to hassles in outdoor
recreation settings. Leisure Sciences, 25(2/3), 277-299. Selin, S. W., & Howard, D. R. (1988). Ego involvement and leisure behavior: A conceptual
specification. Journal of Leisure Research, 20(3), 237-244. Shelby, B., Bregenzer, N. S., & Johnson, R. (1988). Displacement and product shift:
Empirical evidence from Oregon Rivers. Journal of Leisure Research, 20(4), 274— 288. Shelby, B., & Vaske, J. J. (1991). Resource and activity
substitutions for recreational salmon fishing in New Zeland. Leisure Sciences, 13, 21— 32 Sherif. M., & Cantril, H. (1947). The Psychology of Ego
Involvement. New York: John Wiley & Sons. Stone, R. N. (1984). The marketing characteristics of involvement. Advances in Consumer Research,
11(1), 210-215. Swinyard, W. R. (1993). The effects of mood, involvement, and quality of store experience on shopping intention. Journal of
Consumer Research, 20(2), 271-280. Vaske, J. J., Carother, P., Donnelly, M. P., & Baird, B. (2000). Recreation conflict among skiers and
snowboarders. Leisure Sciences, 22(4), 297-313. Wang C. P., & Dawson, C. (2005). Recreation Conflict along New York’ s Great Lakes coast.
Coastal Management, 33(3), 297— 314. Watson, A. E., Niccolucci, M. J., & Williams, D. R. (1994). The nature of conflict between hikers and
recreational stock users in the John Muir wilderness. Journal of Leisure Research, 26(4), 372— 385. Zaichkowsky, J. L. (1985). Measuring the
involvement construct. Journal of Consumer Research, 12, 341-352. Zaichkowsky, J. L. (1987). The emotional aspect of product involvment.
Advences in Consumer Research, 14, 32-35. Zaichkowsky, J. L. (1994). The personal involvement inventory: Reduction, revision, and application
to advertising. Journal of Advertising Research, 23(4), 59-70.



