gobooboobobobobooobugboboo:obobouoood
gooogg

E-mail: 9805394 @mail.dyu.edu.tw

g
gbooobgoobooboboobooboobooooboobooboobobboboobooboobobo
gbooobgoobooboobobooboobooboooobooboobooboboboboobooboobobo
gooobooboobobobooboobooobooooboobooboobobbobooboobooboobo
gooobgoobooobobooboobooboobooboobooboobobboboobooboobobo
goooboobooobobooboobooboobooboobooboobobboboobooboobooboo
goooboobooboboobooboobooboboobooboobobboboobooboobobobo
goooboobooboboobooboobooboboobooboobobboboobooboobobobo
gooobooboobobobooboooboobooboboobooboobobobobooboobooboboboo
gooobgooo

ooo0:0obo0obob0booboooboobo
(BN

0000000000000 00000DO000004dn i
0000000000000 000DO00DO0D0bO0Od v
gboooboobooboboobooboboobobodyv

COoooooO00ooOooOooDooOooooooooDoog i
CO0000O0O000OOO0U0OOOoOOoDoooOoOoooon vii
OO00000oO000OOo0o0U0boOooOoDoooOOoDoO ix
gooobooboobobbooboobooboooos
gooobooboobobooboobooboooos
goooboobooboboobooboobooog 2
goooboobooboboboobooboobooog s
goooboobobooboobuooboboobon 4
gbooobooboobobboobooboobooogs
gooobooboobobboobooobooobooogs
oooobooboobobboobooobooboooboOo 11
ooooboobobobobbooboooboobooboo
ooooboobobobobbooboooboobooboo 28
oooobooboobobboobooobooboobo 28
oooobooboobobboobooobooboobo a0
oooobooobobobobbooboooboobuoooboo a1
ooooboobobobobboobooobooboooo 33
ooooboobooooobobooooobobobooogDn 35
oboooboobooooobobooooobobobooogon 35
ooooooboooooboboooooboboboooOoD 39
gbooobooboboboboobooboobooog sl
gboooboobobobobboobooboobononbn eo
gboooboobooboboobooboobonoog e
gboooboobooboboobooboobooog e
gboooboobooboboobooboobooog 72
gbooobooboboboboobooboobooog 73
gboooboobooboboobooboobooog 7s



oogon

000000 Christensen, C. D., & Raynor, M. E. (20040 0 000000000000 O0)DOO:0000070(@O0O2003000)

O Drucker, P.F. (20050 0000000000000 O)DO0O:000(00O0DO2003000)0Drucker,P.F.(2001)0 0 0000:00
O@O000)NpD0O0: 0000000019920 00)0 Luecke, R. 2004000000000 UOO)NODOD: 0000011011000
020030 0 0O)dPorter, M.E. (19990 00000000000 00:0000010-110(0 0019960 O O)O Vandermerwe, S.
(0000 00 0000—00000000000O0O0O0)000:00000(000199900 0)Kim, W. C. & Mauborgne, R. (2005)0 O
000-00000000000@0000)o0o0:00000@O0D2004000)in,R.K.(200)000000@0C000)000:00
000000140 00)00000@99%) 000 0000000000000000000:00000000000000OOOO
00000o0pooooRose) D dDdDO00O:000oooERUIDODODO0D0ODODODODODODOO:0boooon
gooooOooOoOoOoOOOOOOOOOOOOOOOOOOOOOOOOEOOOUOODOO:DO0OO0OOOOOO:DOODOO
gEoos)DOODOODOODO:O00dddEDOOODO000DOD:. 00000 0ooooo@es)iidodonooooooog
gooOoOoOoOoOoOoOoOoOOOOOOOOOOOOOOOOOOOOOOOOOOOOO@MYM O ODODODDODODODODODOODOOOOO
OOo0oOoOoOoOoOoOoOoOoooOo1mos7-77O0000ROO O DO ODDOOOOOOOOODO: 00000000000 OOOOOOoO
goO0oOoOoOoOoOoOoOoOOoOOOOOOOOCOOCOCOERODODOODOODOODOODOO:O000O0O0OOOOgEEOOOOOO
0:00000oeeg il oooooooooooooooooogg
g@o4oOODO0ODOODOODOODOOODOODOODODODODODODOOOOODOODOODOODOODOODOODOOOOEI3)DODOODDOOOO:O
go0oOoOoOoOo@Eo)ooopoooooooooOoDoOoDoOoDOODOOOoODOO0ODOO0ODODODODODODODODOODOOOOOOOOOOOOO
go0O0OoOoOoOoOoOooEoceOODOODODOOD:00000gEUU00Db0b0000LD0L00LUD0D—00O0OUOUOULLOO
go000OO0oO0OoOoOoOOO0OOOOCOUOOUOCOCOOCOERUODDODDODDODODOOD: 000000 0OOEUODOD DDLU DOOO
O00O0?wW0O00145059-720000@oos)pooooOooOooOoOoOoOOoOO0OO0OOOOOLOODOOOODODOOODODOODOO
o000 ooooooo0o—0OD0000D00D00: 0000000000000 D: 000000 O0OOAndrew,
K. R. (1971). The Concept of Corporte Strategy. Homewood. Dow Joes: Irwin.Ansoff, H. I. (1965). Corporate Strategy. New York:
McGraw-Hill.Barney, J. B. (1986). Strategic Factor Markers: Expections, Luck, and Business Strategy. Management Science, 42,
1231-1241.Barney, J. B. (1991). Firm Resources and Sustained Competitive Advantage. Journal of Management, 17, 79-100.Crabtree, B. F., &
Miller, W. (1992). Doing qualitative research(2nd ed.). London: Sage.Clayton, C. M. (1993). Disrupting Class: How Disruptive Innovation Will
Change the Way the World Learns. New York: McGraw-Hill.Collis, D., & Ghemawat, P. (1994). Industry Analysis: Understanding Industry
Structure and Dynamics. New York: John Wiley & Son.Dewar, R. D., & Dutton, J. E. (1986). The adoption of radical and incremental innovations:
Anempirical analysis. Management Science, 32, 1422-1433.Drucker, P. F. (1993). Mangement in turbulent times. London: Heinemann.Gattiker,
U. E. (1990). Technology management in organization. California: Sage.Grant, R. M. (1991). The Resource-Based Theory of Competitive
Advantage: Implication for Strategy Formulation. California Mangement Review, 33(3), 114-135.Grace, T. R., & Jerry, L. (2006). Ethical
Customer Value Creation: Drivers and Barriers. Journal of Business Ethics, 67, 93-105.Henderson, R. M., & Clark, K. B. (1990). Architectural
innovation: the reconfiguration of existing product technologies and the failure of established firms. Administrative Science Quarterly, 35,
9-30.Higgins, J. M. (1995). Innovation:the core competence. Planning Review, 23, 32-36.Holbrook, M. B. (1994). The nature of customer value:
An axiology of service in the consumption experience, 20-60, California: Sage.Joseph, G. (1993). Winning in high -tech markets. Boston: Harvard
Business School Press.Kim, W. C., & Mauborgne, R. A. (1997). Value innovation: The strategic logic of high growth. Harvard Business Review,
75(1), 103-112.Miles, M. B., & Huberman, A. M. (1994). Qualitative Data Anaylsis: An Expanded Sourcebook(2nd ed.). California: Sage
pubns.Nelson, R., & Winter, S. (1982). An Evlutionary Theory of Economic Change Cambridge. Massachusetts: Belknap Press.Nonaka, 1. (1991).
The knowledge-creating company. Harvard Business Review, 55(25), 96-104.Nord, W. R. & Tucker, S. (1987). Implementing routine and radical
innovation. Massachusetts: Lexington Books.Penrose, E. T. (1959). The theory of the growth of the firm. New York: John Wiley.Reed, R., &
DeFillppi, R. J. (1990). Causal Ambiguity, Barries to Imitation, and Sustainable Competitive Advantage. Academy of Management Review, 15,
88-102.Schumann, P. A., Prestwood, D. C., Tong, A. H., & Vanston, J. H. (1994). Innovate: Straight path to quality customer delight &
competitive advantage. New York: McGraw-Hill.Sheth, J. N., Newman, B. |, & Gross, B. L. (1991). Why We Buy What We Buy: A Theory of
Consumption Values. Journal of business research, 22(2), 159-170.Tilles, S. (1963). How to Evaluate Corporate Strategy. Harvard Business Rview,
Jul/Aug, 112-121. Tushman, M. L., & O’ Reilly, C. A. (1997). Winning through innovation: a practical guide to leading organizational change
and renewal. Boston: Harvard Business School PressVVan de Ven, A. H. (1986). Central problems in the management of innovation. Management
Science, 32, 590-607.Wernerfelt, B. (1984). A resource-based view of the firm. Strategic management journal, 5, 171-180.



