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ABSTRACT
The main purpose of this study was to explore the participating motivation, barrier and life style of Slowpitch Softball enthusiasts
and analyze the difference of slowpitch enthusiasts of different demographic background variables (such as marriage, education,
occupation, monthly income, age, whether or not a player school baseball & softball team during school years, and if any
subscription to participate in the slowpitch softball program) in participating motivation, participation barriers and lifestyles. And
through the application of "Questionnaire about participating motivation, barriers and life styles of slowpitch softball participants”,
Random Sampling was used to carry out the ques-tionnaire program with a total of 485 questionnaires, of which 413 are valid, and
the effective response rate is 85.1%. Through the analysis of Chinese version of Statistic software SPSS 12.0, the following findings
can be made: (1) participating motivation can be categorized from high to low by "learning the skills of slowpitch softball", "relieving
stress,” "health promotion™ and "self-actualization"; while participating barrier categorized from high to low by, respectively, "the

structure barrier”, "interper-sonal barrier" and "individual barrier", and lifestyle categorized by " traditional prudent type",
"communication involving type", "information & leisure type", "cost type" and "fashion and vogue type." (2)The participating
motivation of slowpitch softball enthu-siasts with different education, occupation, and income participation has significant
differences; while the participating barriers of slowpitch softball enthusiasts with different age groups involved has significant
differences; and the differences in life style depend on if there was any history in the slowpitch softball school team during student
time. (3) The overall participating motivation and the participating lifestyle of slowpitch softball enthusiasts show a significant

positive correlation; the overall participating barrier and the life style don’ t show any significant correlations.
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