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ABSTRACT

Since 1999, the Council of Cultural Affairs has initiated the "Development and Revitalization of the Cultural Industries Plan" to

establish local cultural museums,p- romote local industries, assist in the cultural development of local industries and the creativities

and marketing of local cultural industries, in order to further realize the goal of “culture industrialization and industry

culturalization”.

The “Local Cultural Museum Plan”, as a part of the “New Hometown Commu- nity Development Project”, and a sub-plan of

the “2008 National Development Pro- ject”, aims to develop cultural tourism and revitalize local cultural industries. Taiw- an

Glass Museum established by Taiwan Mirror Glass Enterprise Ltd. in Changpin Industrial Park, Lugang Town, Changhua County

is one of the projects.

During the past several years, museums have been regarded by Taiwanese peo- ple as important institutions for cultural and social

education. Museums which focus on family visitors as their main customers would be able to catch the trend of family leisure

activities, cultural experience and trips.This research aimed to discuss the in- teractions between the displays in Taiwan Glass Gallery

and family visitors during different periods of time, including the backgrounds, motivations, visiting behaviors and interactions

between members of family visitors as well as the visitors’ external behaviors and internal responses during the process of visits.

The results showed th- at

, most of the current visitors are from central Taiwan; the film broadcasting rooms do not function well; the guiding volunteers are

lack of professional knowledge; th- ere are no clear road signs. The Gallery is suggested to explore new customers, keep regular

customers, have a clearer understanding of the displays, vitalize the function of the displays, and provide client-oriented display space

when carrying out future education activity plans.
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