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ABSTRACT

The purpose of this study to explore the kindergarten service quality and attitude of parents of kindergarten-related research, hoping

to research findings, made available to the kindergarten operators, parents and early childhood workers as a reference.

This study used a random sampling conducted a questionnaire survey on 395 valid questionnaires were recovered by the research

found that the quality of kindergarten services and the attitude of parents of kindergarten, parents of kindergarten awareness and

attitudes of parents of kindergarten, parents of kindergarten feelings and the attitude of parents of kindergarten was positively

correlated.

Kindergarten parents to explore quality of service, knowledge of kindergarten, kindergarten emotional impact on the attitudes of

parents, researchers found that parents of kindergarten and parents of kindergarten cognitive attitude of the relationship between

non-significant. That may be the sample of parents of kindergarten is not a correct understanding of the importance or not; it may

be the parents of young children to learn and look forward to the cognitive error.

Sub-surface structure "to respond to" quality of service is not significant, and that may be unable to study the effectiveness of child

care, parents feel the establishment of relations, parents do not feel this kind of response to a major.

Sub-dimensions "certainty" quality of service is not significant, suggesting that parents may think this is kindergarten teachers and

administrative staff should have the conditions, and these conditions, the effectiveness of learning and child care can not

build relationships; Perhaps parents think that this kind of certainty of Some services are the basic requirements of kindergarten, can

not be regarded as services.
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