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ABSTRACT

The purpose of this research is to discuss primary school staffs’ perceptions towards school competitive advantage, marketing

strategy and organization performance. Re-lated literature is reviewed and explored. The main research method is to investigate by

questionnaires, and 313 effective samples are picked from teachers of Tai- Chung County. Statistical methods employed in this

research are: frequency distribution, mean, standard deviation, factor analysis, Pearson’s correlation coefficient, regression analysis

method.

The conclusions of this research are:

1.Collect samples in primary school have the same conditions , different strategy was not found.

2.The most common way to carry out primary school marketing strategy was by traditional way.

3.The most common way to carry out school marketing strategies were product, promotion and people strategy.

4.Holding Parents-Teacher Association symposium , building a website to an-nounce new information ,announcing competitions

achievements were the most common way in primary school marketing strategy.

5.Implementing marketing in primary schools has remarkable positive effect to-ward organization performance.

6.Teachers in primary school consider school competitive advantage and organiza-tion performance have no consequential relation.

7.Acknowledge fewer born environment trends and put difference strategy into practice to enhance primary school competitive

advantage were important task.
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