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ABSTRACT

Nowadays the Professional Baseball have become trendy in Taiwan, most depend on a strong relationship in consumer participate.

The level of consumer participate is strong relative to marketing strategy of business owner. The purposes of this study are five items

as below:

1. The marketing strategy research paper of the Professional Baseball of Taiwan are far from complete, this study is Preliminary

Study.

2. Understanding the demand of customer to the Professional Baseball of Taiwan, and analyze the effect of the marketing strategy.

3. Understanding the satisfaction level of customer to the marketing strategy of the Professional Baseball of Taiwan (Product, Price,

Place, Promotion, Segmenting, Targeting and Positioning)

4. The research object is the Professional Baseball Teams of Taiwan; discuss real action of marketing strategy.

5. To Plan improving action of marketing-mix strategy is compromisng the sustaina-bility

The research finding is the segmented customer having indirective and directive fluence on the dimension of the marketing strategy,

but customer’s background is far beyond. The research suggest are:

1. Good Market Partitioning.by any information

2. Take promotion action or design customer favor product.
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