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ABSTRACT

The World Commission on Environment and Development (WCED) of the United Nations reveals the concept of “Sustainable

Development” for the first time: “Sustainable Development” is the development which meets the needs of the present without

compromising the ability of future generations to meet their own needs.

Under the awareness of the global green conciousness, the environmental pollution is far beyond human beings imagination. The

shortages of resources are reflected to various kinds of industries. As the result, new industries related to green replacing power

resources, development of new materials and new green designs have all draw attentions from the public. Enterprises realize this

trend and wish new markets and opportunities can therefore been found.

While enterprises keep developing new green products, weaker market demands and responses compared with general products have

become a problem. Legal regulations have made the intial design and devlopment more complicated, but the profits and

effectiveness remail unknown.

The construction of green products performancesss evaluation and the discussion of enterprises’ development will, are going to

reduce the complicated problems during the research and devlepment process. It also gives a general understanding of market

demands and responses which increase the competitiveness of products and therefore enhance the permnant growth of enterprises,

enlarge the profits and decrease the risks.

Market survey and experts interviews are used in this research to discuss the influences of green products consumption demands

having towards the entire market after research and development. More detailed, accurate and effective analysis are also given to

evaluate the profit factors. These analysis includes critical factor such as product life cycle and some others like evaluation of

competeing product and different consumer demands in exterior, functions and life styles, etc. Enterprises’ development desire are

also evaluated to find out whether or not the direct influence exists with the green products performancess indicator. Consumer

attitude and acknowledgemet are found using Priciple Component. Green products economy characteristics are categorized from thr

indicating numbers. Also data gathered from enterprises interviews are studied using Analytical Hierarchy Process (AHP). Finally,

the strategic model of green products performances evaluation is established. More rapid, effectiveness and thorough evaluation can

be achieved, to completely increase the economic benefits of green products.
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