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ABSTRACT

Our research mainly focuses on organizational justice and service behavior on service quality of the beauty and hair saloon chain

stores in Taiwan and Mainland China. Our expectation is to help the beauty and hair saloon chain stores improving their service

quality.

A total of 600 questionnaires were delivered to foreign invested cross-strait beauty and hair saloon chain stores’ employees, among

which 346 questionnaires are valid, valid respondent rate is 57.66%.

The following are the conclusions of our survey: 1.The influence of organiza-tional justice of the beauty and hair saloon chain sores

to in-role service behavior is positive.( partially true) 2.The influence of organizational justice of the beauty and hair saloon chain

sores to extra-role service behavior is positive.( partially true) 3.The employees’ intra-role service behavior of the beauty and hair

saloon chain sores plays a positive role on their service quality. 4. The employees’ extra-role service behavior of the beauty and hair

saloon chain sores plays a positive role on their service quality. 5. The organizational justice of the beauty and hair saloon chain sores

plays a positive role on employees’ service quality.( partially true)
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