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ABSTRACT
As the Chinese people’ s income and consuming capability increase, the trend of oversea or domestic travels has been surged. This
initiates the industry of recreation and leisure going to a new era and offering a variety of agricultural products and marketing
channels. Some Taiwanese practitioners have perceived the market opportunities in China proceeding to invest in the fields of
recreation and leisure industry and achieve a few of expected outcome. However, due to the unhealthy law and market system in
China, it is generally proposed that the investors should thoroughly consider the inter-fering factors and the accompanied risks when
they are planning to invest in mainland China.
The current study is intended to investigate the interrelated influences among the variants of internationalized motivation,
concerning factors, entry modes and perceptive risks. The study adopted the methods of questionnaire survey and deep interview,
and chosen the potential investors who are interested in investing Chinese agricultural recreation and leisure industry as samples. A
total of 500 questionnaires were sent to the chosen population and only 155 effective questionnaires were received. Three
experi-enced practitioners who have invested in China currently were interviewed to further confirm the final results attained from
this study. The data are analyzed by using the statistical methods of variance analysis, regression analysis, path analysis and so on.
Some of important findings as follow: (1) To enter the Chinese agriculture market, there is a tendency that the investors would like to
be a single investor or own more than half potion of stocks to avoid the possible investment risks. (2) The modes of entry may affect
the investors’  choice of internationalized motivation, concerning factors, and perceived risks. (3) The domestic marketing
motivation has the highest degree of perceived risk among four kinds of internationalized motivations. (4) The factor of Chinese
investment environment shows a highest degree of perceived risk compared to the other concerning factors. (5) There are significant
correlated effects between con-cerning factors and internationalized maotivations.
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