Joogogbouoooboon gobooobouo—-—0boon

oogoouooood
ooggouooogd
goougon

E-mail: 9800825@mail.dyu.edu.tw

g
gbooobgoobooboobobooboobooboooobooboobooboboboboobooboobobo
gooobooboobobobooboobooobooooboobooboobobbobooboobooboobo
00000 (questionnaires survey) D DO OO O5000 000000000300 000000061%0000000000
goooboobooobobooboobooboobooboobooboobobboboobooboobooboo
goooboobobbobooboobooobooooo

goo0:0bo0oboobobbooboobooon
oo

goodbOobo0o0ooOoboU0oooobO0obobooDOoboo wbOobOobooOOooOOobOoUOoOUObDOobOoODOobDObooog
vlO0OoOooooooboooOobooogooobooooobvooDOOobOOoOooOOooOOoboUoOOobUobObOoDOoDbOo
OvioODOOooOoooooOoboooooboooooobooviooboboooooobooboooobooooo
oooxoooooboobooboooobooboobobob1booboobOobDbobDoobooboobo
goodlgoboobobooobooobooboobobDoobg 2b00booboboo0oboobUoobooboo
goooo3foooooboooooooooooobooboooooobo400b0ob0oobo0obobbobDobOobOO
gboooboo4000000000D00DO00OO00O0DODOOOODOLO 8ODODOOOODODLDOODODOOO
ooooobob 1200000oboo0oooobobobooboobo0ooob0e0bOooOo0obobbOOoDODbOoOn
oboooboobooo24000b0bo0oooobobooooobooooobobbo 2ro0bobobbooDobOoOO
gboooboobobb2robooboobooboboboobooboobobboo 28000 boobOoooboOonDO
gboooboobobobob goobooboobobboobooboobobobooboebooboobonbo
gbooobooboobobogossbdboobobboobooboobobboobboob uoboooboobo
gooobooboboboboobo bbb ooboobooboobboobbooboo 43bgobono
goooboobobobobooboob 4e00b0bb0obO0O0ObO0ODbObDbOODOObDOODbOODOODO
gboooboobobobobooboobgoossbgboooboobooboboboobDbooboooboob esonn
goooboobobobobooboobooboerbobo0obOo0obOobObOObDbOObDOODbO0ObOD 670
ooooboobobbooboooboobooooboo noboboboboooboobobobobooobOoobon

NRU0b0b0b0ob0o0ob0o0obo0oboobooboooboo b0 02-1000gboobooboboooboon
ooodbed 2-200000000DO0ODODOODOODOODOOD YO 22300b0O0DbDODOODOODbDOOO
oooobgeb2-40000000D00O00LOODODOODODOODOODLO 1NID 2-500Db0O0DbO0OODO0ObOODbO

oooobdo0ob 140 2-60000000000O0D00O0DOODODODOODO 160 2-700000O0OD0DO0ODODOO
Oo0o00oboobOob 240 2-8000000000000DOD0OO0DDODODODDOODODO0O 260 3-10000O0D0O0ODOOO
goooboobobobo 3o 3-200bgboboonoooboobobDbooboDoobOo 20 3-30gnooobooo
ooooboboooooboo s s-400000000D00000DOO0DbOOOODbDObO 3O 3-500000000
oooobobooooobouooo 40 3-edbooobooboboooobooooboboboo 40 s-7goooO
oooobobo0oooobouooooo »Uu 41000000000 DOD0DOOOODOLOOODOO 400 4-2000
ooooboobooooobouoooooboo a0 43000000000 DOOOODOLODOODODDO 430 4-40
goooboobobboobooboobobb 440 4-500000000000000000O0O0O0O0O0ODO 450 4-
600000000 DOOO00ODOOUODOOOO 404 700D0OO@EDOOONOODOUODODOOOODODOOO 47

04-800000000000DLO0DLOOOODOO0ODO 470 4-90000000DO0O0ODOOOODOODOODO

0480 4100000000000 000O0O0O00O0OOO0ODLDOO480O 411000000000 0O0OOO0ODODOODO

gboo0d490 412000000000000000O000DO0O0ODODO 490 413000000000 0O0O0DOO0ODO

gbooobgosob 41400000000000000DO0O0ODODODOODODS1IO 415000000000 0O0O0DO

gooobgoobgobos20 416000000000 00000DO0OODOODO0OD 30 4170000000O0DO



0000b00b0b0bOnbD sS40 418000000000 00DO0OODO0ODODO0ODO0OD MO 4190000000
O000b00b0obObOobDOoOob st 420000 00000D0ODODDObDOODOODODODO S0 4220000
0o0o00obo0oboboboboooboob s 4200000000000 00DO00O00DO0ODODOODOO 570 4-230
0000bO00obOob0Ob0obo0o0obo0obooosst 4240000000000 DOO0DODbOODOODbDO®0
4-2500 0000000000000 0O00DO00O0DLO0OO0OS0O 4260000000000 0ODODOODOODODODOOO
600 42700 0000000000000 0ODO0ODOO0ODOOE00 4-2800000000000M@O)YIDODODOOODO
00610 42900000000 000@EHL)OODOOOOD 1043000000000 DOODOODOOOODO
oodb0e20 431000000000DOO@ECDO)DOOO0ODOOD 620 4-3200000O00ODDOOOMEONEDOO
obo0odb0de3dd 433000 0000DO0O0OODOODOOLOOODODLDOGO 4340000 ODOOOODODO
gooobgobgesd S100000000000O0D0O0O0ODOO0ODLO0O0OODOOODOe8UIUD O 31000D0OO0O
gboobgobobbooboob 2r041000000000000DO0O0O0DOO0OD0O0OD 640 42000000
ooooboobobooboon es

gogno

000000 ooo@e)uooo0oooooooo0ooo00oo00oooo0oooooooooooooDo og
01900 00000000000 000FshbeinD 000000000000 DOOO0ODDOO0OO0OOOODOD ODOO(199%5)000
00000000000 00oo00ooo000oDo00o0o000oo00Doo0oooDoDoooD oooEIUIDDODnoOg
0000000000000 000000000D00000000D00O000000 00RO OODDDOooooog
0000000000000 00000000D00o0000o000oo00oDoo00 oooENUIDODONDDOooooog
0000000000000 0000000000000000000000000 000 EN3UIDDOODOONDDDOoOOooog
0000000000 00000000000D0 000 D0 000000000000 O00NDoOo000DDOoooooOg
000000000000 ooo@Eees) o000 00o0o0oo0ooo0ooo0ooooooooooooo o
go@Eoos DO D0D0DO0ODOODOODODODODODODODODODODODDODODODODODODODODODODODODODODODODODODODODO OOOEIUODDDOOO
0000000000 00ooo0o0ooooooooooooooo oooEIe) 0000 o0oonooooooooooog
O0000o0o0oooo00ooo0o00D—000000000000000000000000000000 O0o0oO@ooe)Doooo
0000000000 000o0o00oo000ooo00oo000oooo00oo00ooo000oo0ooo0ooon Ooo(2006)
0000000000 DoDdDOO0bO000o0o0o0oooDO0DO000000o0o0ooDO0DOO0ODbOO0ObOO00OOoOoDg Ood(ooe)dd
go0oooooooo0o0ooo0ooooO00oooO00oooOoooOooDOoO00obOoO000ooOoO00oOooO0o0ooOoD00DOD—0000
00000000oo00oDoO00oo0o00ooo00ooO0ooooDoO0oD 0ooDEe) D OO0 ODUOODODOODnoOOg
o000o0o00ooooooo00Do00—0000Mo00000000000ooO00oDoO0oooo0O0O oooEoorono
o000o0o0o0oooooUoooo0ooo0ooo00ooooU0oDoO00DLD—000000000000D0DD00DOoO00O0ooO
O00000000oo000Do0ooEI4)IDO00l@EUIUD: 000D ODDdERICVODOD0D0DDDO00D0DooDoooDooooon
0000000000 00oDoo0oooo00ooooEI4) D000 0U0oDo0ooooD0oooDoDooooog
0000000000 00oo0o0 oooEo4)UiDo00NoDo0oDo000o0oU0oo0ooDoo0oooDooooog
0000000000 000ooO00oo oooERIA) OO0 0NN D0000ND000U0DoO00oDooD0oDoDoDooooog
000000000 oooEIce) 0 0000000000000 000D0000000U0oDo00oooD0oooDoDooooog
00 00Oy 00oo0ooooo0ooo00oooo0oDo00o0oo0oo0oooooooooooDo og
0@o07\0 000000000000 0D0OO000D0O00D0N0000DODO00DO0O000D0D0000ODODO00O0oODoOoOoDoOoOoOoDO
O 000000 Ajzen, L., & Fishbein, M. (1980). Understanding attitudes and pre-dicting social behavior. Englewood liffs, New York:
Pren-dice-Hall, p.84. Bakken, R. (1967). Money management understandings of tenth gradestudents. National Business Education Quarterly, 36,6.
Cox, D. F. (1967). Risk handling in consumer behavior - An intensive study of two cases. In Cox, D. F. (Eds.), Risk-taking and information-handle
in consumer behavior, 34-81, Boston: Harvard University Press. Jacoby, Jacob & Leon, B. Kaplan. (1972). The Components of perceived risk, in
advance in consumer research. M. Venkatesan, ed. Chicago: Association for Consumer Research, 383-393. Stone, R. N., & Gronhaug, K. (1993).
Perceived risk: Futher considerations for the marketing discipline. European Journal of Marketing, 27(3), 39-50. Hunter, W. C., & Timme. S. G.
(1992). A stochastic dominance approach to evaluation foreign exchange hedging strategies, Financial Management, 21(3), 104-112. Dowling, G.
R., & Staelin, R. (1994). A model of perceived risk and intended risk-handling activity. Journal of Consumer Research, 21 (6), 110-134. Wood,
Charles M., & Scheer. Lisa K. (1996). Incorporating perceived risk Into models of consumer deal assessment and purchase intent. Advances in
Consumer Research, 23, 399-404. Garretson, J. A. & Clow, K. E. (1999). The influence of coupon face value on service quality expectations, risk
perceptions and purchase intentions in the dental industry. Journal of Services Marketing, 13 (1), 59-72. Mayers, D., & Smith, C. W. Jr. (1982). On
the corporate demand for insurance. Journal of Business, 55(2), 73-86. Mayers, D., & Smith, C. W. Jr. (1990). On corporate demand for insurance:
Evidencefrom the reinsurance market. Journal of Business, 63(1), 19-40. Markowitz, Harry M. (1952). Portfolio selection. Journal of Finance, 7 (1),
77-91. Froot, K. A., Scharfstein, D. S., & Stein, J. C. (1993). Risk management: Coordinatingcorporate investment and financial policies. The



Journal of Finance, 48(5), 1629-1658. Geczy, C., Minton, B. A., & Schrand, C. (1997). Why firm use currency derivatives. The Journal of Finance,
52(4), 1323-1353.



