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ABSTRACT
This research is to explore the crises management and marketing strategies, facing decline of the birth-rates and the relations among
the three factors. Through the indirect literature references, the relations should be clarified deeply.
This research takes the two methods which are on-line survey and paper questionnaire. The sample is designed as the administrative
personnel, teachers and the students of four private high schools in Tainan. All had sent 1000 questionnaires, the effective
questionnaires are 603, the returns-rate is 65%. The results of this research, the decline of the birth-rates phenomenon and the crises
management are related; the crisis and the characteristic with the approval for this two dimensions; meanwhile, the publicity and
social interaction which are the two domains of marketing strategies are related significantly.
Therefore, the decline of the birth-rates would be known as the gigantic crisis for the schools. According to the results, the school
should develop the characteristic management, obtaining the community approval so that the decline of the birth-rates would not
affect the long-term management of the school. Hoping the results of the research could be regarded as the references for the

schools.

Keywords : decline of the birth-rates(] crises management[] marketing strategy

Table of Contents

gbooobgoobobboboobooboooooboo
gbooobgoobobbobooboobgooooooo
gooobgoobobbobooboobgooooooo
gboooboobobbobooboobgooooooo
gbooobuoobobbobooboobooobooooo
gbooobuoobobbobooboobooobooooo
goooboobobbobooboobooobooooo
goooboobobbobooboobooobooooo
gbooobooboboboboobooboobooooo
gooobooboboboboobooboobooooo
ooooboobobobobooboooboobooooo
oooobooboboboboobooobooboooo
oooobooboboboboobooobooboooboo
gooobooboboboboooboooboobooboo
gooobooboboboboooboooboobooboo
goooboooboboboboooboooboobooooo
goooboooboboboboooboooboobooooo
gboooboobobboboobooboobooboo
gbooobgoobobboboobooboooooboo
gbooobgoobobbobooboobgooooooo
gooobgoobobbobooboobgooooooo
gboooboobobbobooboobgooooooo
gbooobuoobobbobooboobooobooooo

iii
iv

v
viii

© o o 01 U1 = X

N DN DNDDNDDN PP PP
~N OO OO W NN O DN P

28

gbooobogo2xmobooboobooboobooobon 28

gboooboobobobobooboobgoobooooo
goooboobobbobooboobooobooooo
gbooobooboboboboobooboobooooo
gooobooboboboboobooboobooooo

38
44
47
52



ooooboobo0obobbooboooboobooboo 52
O000b0o0bOo0bOobbOOoboo0obOoOobOoobO 54
oo0o00obOOo0obOo0obOobboOoboo0obOoobOoobO s6
o000 oobooboboooboobobobobooo ez
0000000ob0ob0b0obDbO0obo0o0obo0obUOononoU 64

REFERENCES

O00000Aaker,David A. (200000 000000000 0O0:0007?0@007)OD0O0O0O0O0O0O0O0O0O0O0O0ODO0ODOOO0OS
09-1040 0000000000 @OCHODOODOODOODODODODO0OO0OOODODODODODOOS040144-145000
O@oo7ODDOODOODO@20)000:0C0C0CCOOCER4)OOODOODOODOODOODOODOODOODOODODODOD12045-50000 0 (2006)
gooOoOoOoOoOoOOOOOOOOOOOOOOOOO48500000(0eODODOOOOOODODOOODDOODODOODODODOOO
OO00OO0C0OO0OO0410165-1750000@oos)D 00000000 OODOODOOOODOODOOOODOOOOOSs7O96-1080 00 O (2006)
gspssO0O0000O0OO0OOO:00000000000000O0OROODOODOOOOOOOOOOOOOOOOOOOLTQ)
gs83-g70(ooy)0oOoOOOO0OO0:000Ooooo@aeuuoooooo.oooooooEo o 0ooonoooonoon
gO00s3s0l40000@oosDOooOoOoOoOoOoOoOoOoOoOoOoOoOoOOoOseD109-1170000@OOG O OO OO DOOOOOOOOO
OO0O0O0OOOoOossos3470000@oos)poooooooOooOoOoOoOoOoOOODOODOOOODOODOODODOse087-930 00 O(2002)
g00OC0OOOOOoCOOOOoOOOOOOUOOO18O29-370 00O UUUDULUOOO
OO00OO00OO0OO0OO22025-560000(007OD 000000000000 O0OOOOOOEOOYDODODDODDODDODDODODODODODODODODODOO
O00000OO0Os370291-3040 0000997000000 00O0O0O0O0O0ODOO0O0OOO0OO U000 ODODODOOOOOOOOOg
go0o0oOoOOoOoOoOoOoOoEocgOODODODODODOD-ODO0O0ODOODOODOOOOOOOOOOOOOOOODODOODODOODODODOOO
g00O00OO0@EoceODOODDODODODODODODODODODODODODODOD0NODON0D0NONOONONONONODNODNOONOOODOO4e0310-325000
g@oog O ODD0DDODODODODODODODDODODODODODODOODODODODO490272-2870 000G O OO DODODOODOOOODOO
gdo-00000000O00O00O00000000000000O000OUOUOO(EMUODDDDODODODDODDODODDODDOD DODO
0" 0000000000630 14-200 00 0RO DODDODDODDODDODODODOODDOODODOOOODODOODOODOOODODDODODODDO
O0000wW0000000000000000630021-300000@RUODODDDODDODDODODODDODOOOODDOODODODODODODO
O00000000O000O0O0O0OO00ODOEOOVDDODDODDODDODDODDDDDDNDDDDNDDNDDDDDODD440254-271000
00000@e)oinodndboon:0oo0oooEose)D 0D D000 0000000 DODODnOOO4ro92-11200
02007 0000000000000 0O0O0O0O0O0O0O0O0O23e) 022240 000006000 0000000000000 O0O00O0OO
O00OO00O0O0O0O0O0ODO440187-20400000@00GOOOODOODOODO-OO0O0O0OOOOOMO0O0O00000ODOeE40021-250
0 0O O 0O 0O O Annie Dupuis, David Hamilton, David E. C. Cole, & Mary Corey (2005). Cystic Fibrosis Birth Rates in Canada: A decreasing trend
since the onset of genetic testing. The Journal of Pediatrics, 147(3), 312-315.Booth, Simon (1993). Crisis management strategy—competitionand
change in modern enterprises. Now York: Routledge Published.Brent, W. Ritchie (2004). Chaos, crises and disasters: a strategic approach to crisis
management in the tourism industry. Tourism Management, 25, 669— 683.Ferrell, O. C., & Gresham, L. G. (1985). A contingency framework for
understanding ethical decision making in marketing. Journal of Marketing, 49, 87-96.Gronroos, C. (1994). From marketing mix to relationship
marketing towards paradigm shift in marketing. Management Decision, 32(2), 4-22.Kotler, Philip (1997). Marketing management: Analysis
planning implementation, and control (9th ed.). Upper Sanddle River, New Jersey: Prentice Hall.Kotler, Philip& Alan, R. Andreasen (1987).
Strategic marketing for nonprofit organizations. New Jersey: Prentice HallOplatka, 1., Hemsley-Brown, J., &Foskett, N. H. (2004). The research on
school marketing: Current issues and future directions. Journal of Education Administration, 42(3), 375-400.Person, C. M. , & Misra, S. K. (1997).
Managing the unthinkable. Organizational Dynamics, 26(2), 51-65.Wales, T. J. (1973). The effect of school and district size on education cost in
British Columbia. International Economic Review, 14 (3), 710-720.



