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ABSTRACT

In the past few years, knowledge sharing has become the important study issue of knowledge management. According to the person

who was the key element of whether knowledge sharing will be succeeded or not in organizations. The purposes of this study are two

folds:(1)to explore the relationships between motivating factors and knowledge sharing on the High-Tech employees.(2)to explore the

moderating effects of trust be-tween motivating factors and knowledge sharing.

The purpose of this study was to investigate the correlations among motivating factors, trust and knowledge sharing. Subjects were

High-Tech employees. The analysis of data was carried out by means of AMOS. The results showed that Trust and Motivat-ing

factors affect Knowledge sharing significantly.

Accordingly, the manager of High-Technical Industry in Taiwan should fulfill the employee’s satisfaction of motivation. A trustful

working environment in which em-ployees can develop a trusting relationship manager, colleagues and the organization is created.

Thus, the manager builds an interaction channel of communication and devel-ops “knowledge sharing” in the organization.

Ultimately the knowledge is well devel-oped and diffused in the organization. Further, in the knowledge economic age, the

or-ganization will be able to take competitive advantages.
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