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ABSTRACT
Data mining is one of important research methods in recent years. It includes the statistics, artificial intelligence and database
correlation methods. Among them, the as-sociation rule is the method to find the relationship between different data sets. It not only
can identify a causal relationship between projects, but also can be used as a basis for further predictions.
Each university and college has accumulated huge and complete student databases, which may hide lots of undiscovered knowledge,
information systems can provide sta-tistical reports, but can not display the hidden information in the database. Therefore, the
purpose of this study is to use the association rules method to mining the implicit information in the course and achievements of
students in the database. At the same time, a case study is implemented in this study to show the association rules in the course
record. The results can not only understand relationship between the courses and achievements, and will offer the suggestion for
school courses planning in the future.
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